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. Gn American Triumph--the Casino A different kind of show, relying not 


al one upon mere physical bigness, has made the Pan American Casino a memorable success. Included 


ir these scenes are Georges and Jalma in the famous mirror dance, left: and Lanny Ross, circle, above. 








ZANES ...an AU-JIuclusive 


Freight Agency Service 


_ Terminal, lo- 


cated on one of the large trans- 
continental rail lines entering Dal- 
las is an industry, and of course, 
entitled to free switching. Zanes 
operates under direct contract 
with all Dallas railroads, so that 
less car-load freight from pool cars 
and warehouse receive free pick 


up on outbound movements. 


ZANES 


FREIGHT AGENCY 


1500 South Preston Dallas 
PHONE 4-5124 


Ww FREE PICK UP AND DELIVERY 
M. K. & T. SOUTHERN PACIFIC 
ROCK ISLAND NATIONAL CARLOADING 
L. & A. LINES SANTA FE TEXAS PACKAGE CAR 
y% MERCHANDISE DISTRIBUTION % POOL CARS 
y% BREAK BULK CAR LOADS y& PACKAGE DELIVERY 


%& STORAGE WAREHOUSING yy HEAVY HAULING 


Above is pictured Zanes modern fireproof storage ware- 
house which contains 66,000 square feet of storage space. 
































Forty million drivers (some good 
and some bad), more than 100 million 
pedestrians, and 27 million automo- 
biles — each equipped with at least 
four chances for good or bad tire per- 
formance—make up a part of today’s 
traffic lottery. 

Old, well-worn, or inferior grade 
tires may have you unconsciously bet- 
ting against too many odds. Try the 
safer plan — discard tires long before 
the treads are worn off.* 

Finest Materials, Latest Methods, 
Modern Machines, men who deeply 
appreciate their responsibility to the 
tire-user, and 37 years of capable man- 
agement are combined at the Pennsy]- 
vania Rubber Company plant to pro- 
duce the ultimate in Tire quality and 
performance. The finest craftsmanship 
in rubber is in Pennsylvania Tires. 


WARE RUBBER COMPANY, INC. 
Dallas Tire Distributors Since 1910 


2101-3 Commerce Street Phone 2-5705 
DALLAS 


*We make liberal trade-in allowances. 
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Commercial 
and Automobile 
Financing 


Commercial and automobile financing 
has become one of the nation’s largest 
enterprises and considered as one of 
the safest risks from a standpoint of in- 
vestment. 

Recently organized for the handling 
of commercial and automobile paper in 
Dallas territory, is the following firm: 

THE COMMONWEALTH FI- 
NANCE CORPORATION, authorized 
to sell $100,000.00 of common and pre- 
ferred stock under State of Texas per- 
mit Number 233. 

The Commonwealth Finance Cor- 
poration is headed by J. Earl Presley. 
His associates are business men with 
years of experience. 


Why Commonwealth Finance 
Corporation STOCK is an 
Attractive Investment 
1.—Is identified with one of the most stable 


lines of business in this country—COM- 
MERCIAL and AUTOMOBILE LOANS. 


2.—Will operate under Laws of State of 
Texas. 


3.—Sells a — service at a stipulated 


price. Each and every loan is FULLY 
protected. 

4.—Has no plant to erect and maintain. 

5.—Each loan made after careful investiga- 
tion. 

6.—Economical office and management ex- 
pense. No money spent in securing 
elaborate plant equipment. 

7.—The experience and reputation of the 
management, plus the advice and con- 
stant supervision of a carefully selected 
Board of Directors. 

8.—An investment FREE from speculation. 

9.—An investment in a business of PROVEN 
SUCCESS. 

10.—The cost of organization of the Cor- 
poration shall not exceed 10 per cent 
of the capitalization. 


Mr. Presley has felt the crying need 
of a larger financial structure to meet 
the increasing demand for a local insti- 
tution catering to local needs, locally 
owned, locally managed. He has a 
thoroughly established clientele, a 
growing concern, fully equipped office, 
and in position to give the corporation 
his full time and personal attention, as 
well as a large volume of business from 
the very start. 


COMMONWEALTH 
FINANCE 
CORPORATION 


2205 Commerce Street 
7-3536 


DALLAS 














Color Photography by Parker-Griffith. 
Engravings by Southwestern Engraving Co. 


One of the exquisite mannequins 


created exclusively for Standard Fixture, Inc., 
by Elsa Profita. 
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Dummies with 


Fashion Sense 


TABLOID newspaper editor prob- 
ably would describe the Southwest’s 
newest unique industry with some such 
phrase as “Venus on the assembly line.” 
If the editor were to visit the factory 
of Standard Fixture, Inc., of Dallas he 
would certainly get a ‘Venus on the as- 
sembly line” impression when he walks 
into a big room lined with shelves filled 
with female heads, busts, torsos, arms and 
legs. In another end of the factory is the 
finishing room, where these assembled 
parts of anatomy emerge as pert, sophisti- 
cated reflections of current ideals in wom- 
en’s figures, faces and hairdresses. 

There are only a handful of manufac- 
turers who do the type of work that 
Standard of Dallas is doing—producing 
complete, dramatic mannequins from clay 
models designed exclusively for that line. 
Standard is in the field for the first time 
this season, and the premiere of the new 
line is being held this month. 

The mannequin “born” in Dallas has 
distinctive, even daring, features. For one 
thing, she has more youthful contours 
than some of her older sisters. She is 
nearer the ideal in figure for which women 
strive (anyone who reads the brassiere 
ads and then studies the new mannequin 
will understand). She has a sophisticated 
air and a type of facial beauty which 
challenge interest. Certain refinements 
of finish (purely a matter of materials, 
not “‘culture”) are exclusively hers. And 
she invariably has a perfect 5-B foot, 
which is also her’s alone. 

The Display Men’s International Con- 
vention at the Hotel Sherman, in Chi- 
cago, August 1-5, is the occasion for the 
premiere showing of the Profita manne- 
quins. After the premiere, the company’s 
salesmen will go on the road with their 
new line, which consists of 24 original 
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models from which 400 mannequins have 
already been cast and are in stock. The 
sales force has taken all of the United 
States for its territory. Two stores with 
nation-wide fashion prestige have already 
placed orders for the Profita mannequins 
even before their initial Chicago show- 
ing. 
Long-Lived Figures 

Prices of the full-bodied mannequins 
range from $57.50 to $130.00. They are 
durable, and only such cataclysmic rea- 
sons as changing standards of perfection 
in figure and faces, or a new vogue in 
coiffures cause display men to discard 
their mannequins. 

The chic of a dress, a coat, or a hat 
can be increased or diminished by the 
“dummy” on which it is displayed. Just 


Elsa Profita completes the last of 24 origi- 
nal clay models for the new line of 
mannequins “born” in Dallas. Parker- 


Griffith photo. 
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The assembly room at the factory of 
Standard Fixture, Inc., offers many un- 
usual views of the incomplete manne- 
quin. This is a row of torsos, bottoms up. 
Parker-Griffith photo. 


as mannequins with “fashion sense” add 
value to the garments which they display, 
fashion prestige naturally attaches to the 
market in which the mannequins are made. 
The Southwest’s market in Dallas wins 
more fashion laurels from the new enter- 
prise of Standard Fixture. 

Harry Cohen established Standard Fix- 
ture, Inc., in 1922. This business has 
gradually grown from a one-man wood 
working shop to a departmentalized cen- 
ter for the manufacture of all types of 
window and interior display equipment, 


full figure mannequins, and chrome furni- 


ture. Standard manufactures stands for 
all types of apparel, cardholders, wooden 
silhouette figures called ‘““Human-ettes,” 
and modern chromium-plated chairs for 
lounges in stores and offices. Standard 
Fixture has one of the largest and best 
equipped plating plants in the South, and 
produces the chromium-plated frames for 
the chairs and fixtures and all other work 
that is done in the woodworking shop. 
Distribution of Standard products was 
principally in the Southwest prior to ad- 
dition of the mannequin factory. The 
firm has display rooms at 1006 Commerce 
street and a factory at 913-17 Powhattan. 

For many years, Mr. Cohen had studied 
the possibilities of manufacturing man- 
nequins also. The one big obstacle was in 
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finding a sculptor capable of adapting his 
art to the demands of fashion—one who 
could make his figures superlatively 
“smart” and ultra-fashionable. Early last 
spring the search for such a sculptor was 
ended when Mr. Cohen entered into con- 
tract with Elsa Profita, the sculptress, and 
Anthony Profita, her husband, who had 
been trained in the manufacture of man- 
nequins for many years. 


Mechanical Finesse 


Mannequins were cast in wax, instead 
of composition, when Mr. Profita learned 
the mechanics of the business at the age 
of 15. The new process of making com- 
position figures supplanted the old wax 
“dummies,” which were more easily dam- 
aged and which melted under unusual 
heat. Today, Mrs. Profita protests that 
the real success of their mannequin line 
is due to her husband’s finesse in the me- 
chanics of the trade, rather than to her 
own artistic ability. 

The Profitas began work early in the 
spring. By the middle of July, they had 
completed the last of their models, and 
had hundreds of torsos, arms, and legs 
filling the shelves of the studio. 

Mrs. Profita works without living 
models in her studio. She has a keen eye 
for interesting faces, and when she sees 
one, her mind retains its distinctive fea- 
tures until she can work them into clay. 
Most of the faces on her mannequins were 
inspired by Dallas girls (and Dallas has 
more than once received national public- 
ity on the number of her beautiful girls, 
and girls with a distinctive type of 
beauty). One of the mannequin faces with 
which the sculptress is best pleased was 
inspired by a “flapper” she observed one 
night at a wrestling match. 

Most of the mechanical process in 
manufacturing the mannequins is regard- 
ed as a trade secret. The principle of cast- 
ing from the original clay model, however, 


The sculptor’s husband, left, takes the finished clay model and completes the process of 
casting and assembling the mannequin. Note the model’s likeness, in reverse, on the com- 
position pattern of the mould in Mr. Profita’s hands. Parker-Griffith photo. 


is similar to that of photography or photo- 
engraving. It involves first producing the 
features in a reverse pattern, and the cast 
itself is taken from this pattern. 

To make a full-bodied model, some 400 
pounds of clay is required. There is a 
great variety of poses in the Profita man- 
nequins, and they can be quite dramatic 
in the business of wearing clothes. The 
Profita mannequins “walk” gracefully up 
stairs, lean casually against a wall, stand 
poised in the enthusiastic tenseness of a 
sports spectator, or sit casually upon the 
floor. This variety in posture makes for 
easy informality and greater effectiveness 
in store displays. 

It is interesting to watch Mrs. Profita 
paint in eyes, scarlet lips and apply hair- 
dresses. No make-up artist backstage on 
Broadway could exercise greater care on 
the star of the show than does Mrs. Pro- 
fita on her composition creations. 

Another interesting group of manne- 


A Profita mannequin receives much the same type of makeup that the normal college girl 
applies. The scene below is in the finishing room of the factory, where hairdress is 
arranged, lips, eyes and eyebrows painted in. Parker-Griffith photo. 


quins created for Standard Fixture by 
her is a series done in crash fabric. In- 
stead of composition, the figure is swathed 
in the textile, which presents an unusu- 
ally pleasing contrast for the display of 
tweeds and country clothes. Another dar- 
ing idea embodied in the line of dramatic 
mannequins is the use of satin for hair. 
Others have coiffures of an imported 
weed, worked into unusual effects, and 
still others have composition hair beau- 
tifully painted for highlights. None of 
the figures has natural hair, which the 
creators regard as less smart than the 
satin or weed coiffures. 

One of the interesting sidelights of the 
new industry is that the hands on the 
mannequins have been cast from life 
through the new Moulage process. 


Extra Height Allowed 


Mannequins do not have the measure- 
ments of the average woman, even in the 
dress sizes for which they are cast. In- 
stead, they have the measurements which 
the average woman would like to have to 
show off her costume to the best advan- 
tage. They are also taller than the average 
woman, since dresses are made with extra 
length for shortening to the height of the 
purchaser. The extra length is placed in 
the mannequin without affecting the pro- 
portions of the figure, so that a garment 
need not be shortened for a display in the 
store. 

To maintain the fashion prestige of the 
mannequin line, it is necessary for the 
manufacturers to keep abreast of, even 
ahead of, style developments. The Dallas 
market is expected to gain in fashion pres- 
tige by the production in Dallas of ““dum- 
mies with fashion sense.” 
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Canned Rlack-Eqyed Peas 


GIVE FARMERS NEW SOURCE OF INCOME 


By JOHN STAHR 


Director, Texas Bureau, All-South Development Council 


HE Texas black-eyed pea, all dressed 
up (in a tin can) and with, finally, 
some place to go, is putting new life in 
the vegetable-canning industry in North 
Texas, and is becoming considerably more 
than the casual subsistence crop it has 
been for many past generations. 
Perfection of a new commercial can- 
ning process for the fresh black-eyes has 
in the last two seasons turned the market 
for this traditionally Southern dish vir- 
tually upside-down, relegating the old- 
style, vine-dried, brown variety to the 
dusty rear corner of the shelves while the 
canned green ones “move” like the pro- 
verbial hot cakes—and they’re moving to 
expanding, out-of-state markets by the 
tens of carloads. 


Dallas Plant Leads 


Expansion of the black-eyed pea mar- 
ket is the most spectacular bulwark of 
the sensational growth of a Dallas plant 
—the Thrift Packing Co.—which Presi- 
dent J. A. Gage says is the largest and 
only year-around independent canning 
plant in the South, doing a little more 
than 50 per cent of the commercial pea 
and corn canning in the state. It keeps 
busy between seasons with spinach, toma- 
toes, chili, English peas, jams, jellies, 
beets, turnip and mustard greens, apple 
butter, and tamales. 

Last year, the first in which there was 
any considerable commercial canning of 
the green black-eyes, the Dallas plant 


bought 3,000,000 pounds from North 
Texas farmers. This season it has con- 
tracted for 4,000,000 pounds, at $30 per 
ton, delivered. This will mean cash pay- 
ments aggregating $60,000 to farmers for 
a crop which, until last year, was mostly 
allowed to dry on the vine and was harv- 
ested, in only one-fourth of the quantity, 
only in the form of dried peas. 


Has Greater Palatability 


The vine-dried variety (the brown 
ones), for all the esteem in which it was 
held by native Southerners, never had 
qualities of palatability sufficient to sell it 
outside the Southland, but canners and 
grocery men generally believe the canned 
green ones win favor on dinner tables in 
the most effete and most remote sections 
of the land. The current output of the 
Dallas plant, running 180,000 15-ounce 
cans per day, and repeat orders from new 
out-of-state retail outlets, amply support 
that belief. 

In the growth of this sort of enterprise, 
with its assurance to farmers of an active 
market for various small “incidental” 
food crops, the All-South Development 
Council sees one of the soundest possible 
steps toward stabilizing Texas farm in- 
comes on a self-help basis. Similar enter- 
prise, multiplied throughout the state, 
would encourage diversified crops for 
quick cash turnover and tend to mark- 
edly level out the peaks and valleys of the 
farm income graph. 


Not only would consistent marketing 
of food crops for canning mean a bolster- 
ing of the farmer’s pocketbook against 
the expenses of tilling and harvesting his 
main crop, cotton, but the rotating of 
these crops on cotton land would be of 
great help in revivifying and renitrogen- 
izing the cotton-growing soil—and Texas’ 
alarming decline in cotton per-acre yield 
indicates this is an extremely important 
consideration. 


Farm Financing Solved 


An illustration of how quick cash from 
pea crops sold for canning can solve the 
cotton -harvesting money problem was 
furnished last year by a Texas bank which 
was about to borrow $25,000 to help 
farmers finance their cotton operations 
when word of the brisk market for fresh 
black-eyed peas in Dallas came along. The 
farmers trucked their peas to market, got 
their cash, and relieved the bank of its 
chore. 

Between 1933 and 1935 the Texas 
fruit and vegetable canning virtually 
doubled in all phases, the number of 
plants increasing from 32 to 55, value 
of manufactured product zooming from 
$2,654,000 to $5,311,000, salaries and 
wages from $299,000 to $568,000. Indi- 
cations are that the 1937 figures, due to 
greatly increased citrus canning activity 
in the Valley and the rise in pea canning, 

(Continued on Page 34) 
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Modern equipment, designed for mass pro- 
duction, gives the plant a daily output of 
180,000 15-ounce cans. Factory scenes are 
shown at the left and below. Photos by Paul 
R. Clegg. 


Below is shown the big threshing machine 
which automatically hulls and cleans the 
fresh blackeyed peas brought into the Thrift 
Packing Company’s Dallas plant. Photo by 
Paul R. Clegg. 
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Fixture Industry 
GROWS WITH THE SOUTHWEST 


IONEER merchants of the South- 

west were their own showcase and 
fixture manufacturers, and many of the 
early day storekeepers found the cracker 
barrel type of fixture the easiest to 
provide. 

One of the best indications of the 
growth of the Southwest, in ideas and in 
standards as well as in population, is the 
development of the showcase and fixture 
manufacturing firms in Dallas. Four Dal- 
las factories have played an important role 
in the Southwest’s transition from the 
cracker barrel type of stores to the 
swankiest of shops. 

In scores of communities, big and small, 
throughout the Southwest the trend to- 
ward renovation and remodeling, installa- 
tion of modern and beautiful fixtures, is 
more pronounced now than it has ever 
been. The depression past, merchants are 
giving more thought to merchandising 
possibilities in their fixtures. Older stores 
are replacing their antiquated equipment 
with fixtures designed to meet modern 
merchandising requirements. New stores 
are giving as much thought to the fix- 
tures in which they display their mer- 


chandise as they give to the merchandise 
itself. 

The four Dallas factories employ about 
140 highly skilled workers, and the aggre- 
gate annual payroll is in excess of $200,- 
000. Most of the artisans in these four 
factories are men whose fathers and 
grandfathers before them were cabinet 
workers, and they have literally “grown 
up” in the industry. 

No Mass Production 

Their industry is not adaptable to mass 
production methods. Every fixture is cus- 
tom-built, and none of the factories’ prod- 
ucts is kept in stock. The plants are 
equipped to make the complete furnish- 
ings for an entire store, whether it be a 
small specialty shop or a department store. 
One of the largest orders handled by the 
Dallas fixture factories totaled nearly 500 
pieces of equipment—all for one depart- 
ment store. 

Each of the Dallas manufacturers main- 
tains a designing service, capable of study- 
ing the merchandising program and needs 
of the customer and suggesting to him 
the number and type of fixtures needed 
in his business. If a merchant walks into 
the office of one of these Dallas factories 


and lays down an order for new fixtures, 
the designing staff is called in first. The 
designer asks the merchant what ratio of 
sales he has for each item of merchandise, 
what lines he wishes to emphasize, and 
how much stock he intends to carry. From 
this information the designer determines 
the investment the merchant should make 
in fixtures and floor space for each divi- 
sion of merchandise. 

In addition to manufacturing store 
equipment, the Dallas firms also make 
custom-built furniture for homes and 
apartments, and do specialized work of 
all kinds. 

The Adleta Showcase and Fixture 
Company, 1900 Cedar Springs Road, is 
one of the oldest and largest of the Dallas 
factories in this industry. The company 
was established in 1922 by E. C. Adleta, 
and in 1926 it erected its modern, three- 
story factory building one one of Dallas’ 
most heavily-traveled streets. Rapid ex- 
pansion of the business in the past two 
years has necessitated additional floor 
space. Construction is underway on a 
three-story annex to the factory building. 
The present factory building has approxi- 
mately 35,000 square 
feet of floor space. The 
annex will provide an 
additional 12,000 
square feet. 

Sixty-two workers 
are employed in the 
Adleta factory, which 
has an annual payroll 
of approximately 
$100,000. E. C. Ad- 
leta is president and 
general manager of the 
company. His sons, E. 
C. Adleta, Jr., and 
Howard J. Adleta, are 
also associated with 
him in the business. 
Adleta is equipped to 
manufacture any type 
of fixture or showcase, 
and in addition, has a 
large metal-working 
shop in which stainless 
steel parts for fixtures 
are made. 

Among the stores 
furnished with Adleta 
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Fixtures for the R. E. 
Cox Dry Goods Com- 
pany department store in 
Waco were designed 
and built by the Adleta 
Company 











stores in Dallas, notably the Highland 
Park Shopping Village store; and the Cox 
department store in Waco. The firm has 
made numerous installations in Texas, 
Oklahoma, New Mexico and Louisiana. 


Custom-Built Furniture 

Coerver & Co., Inc., 4032 Commerce 
Street, occupies a modern factory with 
approximately 18,000 square feet of floor 
space. It employs 35 workers and has an 
annual payroll of more than $45,000. L. 
J. Otto is president of Coerver & Co., 
John A. Rawlins is vice president, Otto 
Coerver is secretary-treasurer, and R. F. 
Coerver is salesmanger-designer. The firm 
was established in 1925, although the 
Coervers’ father had been a fixture manu- 
facturer since 1880. 

Custom-built furniture is also manu- 
factured by Coerver in considerable vol- 
ume. Among the unique work done by the 
factory, also, is equipping automobile 
trailers for use as traveling merchandise 
displays, and outfitting the trucks used 
by geological survey firms. 

A great deal of Coerver’s volume is in 
furniture and fixtures for Southwestern 
chains of retail stores. Among these clients 
are the Morgan and Lindsay stores, M. E. 
Moses Co. and C. F. Wacker Co. Much 
of the firm’s business is with out-of-state 
companies. 

One of the unique products in which 
Coerver does a considerable volume of 
business is exchange boards for cotton, 
grain and stock brokers’ offices. 

The Dallas Show Case Company, Inc., 
has a history that dates back to 1880. In 
that year the Dallas Show Case & Mfg. 
Co. was organized. It operated a large 
plant in Dallas until 1931, when the 
Southwestern Show Case Co. bought out 
the assets and the name and formed the 
Dallas Show Case Company. The South- 
western Show Case Co., Inc., was oper- 
ated by B. K. Dosterchill, president, who 
is also president of the Dallas Show Case 
Company, Inc. 

The Dallas Show Case Company, Inc., 


fixtures are the Skillern and Sons drug 





now operates its plant at 2000-16 South 
Akard Street. The average number of em- 
ployees is between 35 and 50, with an 
average annual payroll of over $50,000. 

A few of the outstanding installations 
of the Dallas Show Case Co. in recent 
years are the Dallas Power & Light Co. 
appliance department in the main store 
on Commerce Street, and the Oak Cliff 
Branch of the Dallas Power & Light Co., 
appliance department; Buckspan’s Fur 
Store; Mercantile National Bank, with a 
recently installed director’s room in im- 
ported veneers; and the directors’ room 
and council room and other work in the 
Federal Reserve Bank at Dallas. 


Residential Work 

The Standard Showcase Works, 2330 
Harrison Street, was established in 1916, 
with Joseph Armbruster as president, Ern- 
est Armbruster as sales manager, and Paul 
Armbruster as designer. The firm occu- 
pies a factory with 7,500 square feet of 
floor space, exclusive of warehouse facil- 
ities, and employs 25 workers with an an- 
nual payroll of approximately $35,000. 

Joseph Armbruster, founder of the 
firm, formerly was associated with other 
fixture manufacturers in Dallas. He came 
to the United States from Germany in 
1895, bringing with him a tradition of 
fine craftsmanship which he has adhered 
to in his own business. 

In addition to the custom-built store 
fixtures and equipment, Standard special- 
izes in residential construction work. The 
firm is now working on an $18,000 order 
for interior woodwork in the new home 
of Fred Turner, Jr., Midland oil operator. 
Among Standard’s other installations have 
been those in the Columbian Club in Dal- 
las, the Magnolia Petroleum Company’s 
lounge at the Pan American Exposition, 
and the Albert M. Fisher store in Big 
Spring. Custom-built furniture is also an- 
other field in which the firm does a great 
deal of work. It has a number of chain 
store accounts. 

The principal woods from which fix- 
tures and cabinets are fabricated are mag- 


Coerver & Co., Inc., designed and built the fixtures for this Dallas hat store. 
(Editor’s Note: Due to unavoidable conditions, the Dallas Show Case Co., Inc., is not 
represented in the illustrations) 
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A fine example of cabinet work, this foyer en- 
trance in Volk Bros. store, Dallas, was built 
by the Standard Showcase Works 


nolia and gum, birch, oak, white pine, 
mahogany and black walnut. Large stores 
of material must be kept on hand by the 
Dallas factories awaiting orders for the 
custom-built fixtures. 

One of the chief obstacles to even more 
rapid development of the Southwestern 
fixture industry has been the fallacy, held 
by some business men, that fixtures manu- 
factured by local industry can not be as 
good as those from more distant, better 
publicized factories. Each of the Dallas 
factories has had ample opportunity to re- 
fute that fallacy through its own artisans’ 
work in repairing fixtures manufactured 
elsewhere, or in duplicating fixtures made 
in other parts of the country. 

A large Dallas retail store had pur- 
chased its wall display fixtures from a 
distant factory. An expansion move in the 
store necessitated an additional wall dis- 
play case. One of the cases from the dist- 
ant factory was sent to a local manufac- 
turer, with orders for him to duplicate it. 

When the original case and its duplicate 
were delivered to the store the display 
manager was sure that the made-in-Dallas 
case must be the original one, and that 
the case actually produced hundreds of 
miles away must be the one fabricated 
in Dallas. 

The chief advantages of the fixtures 
industry in the Southwest are lower ship- 
ping costs, better climate and a greater 
opportunity for individual attention on 
the order. In designing service the Dallas 
factories are confident that they can meet 
any competition. Freight rates are lower 
on materials than on the fabricated fix- 
tures, giving the local factories a margin 
in price. And the fact that the Dallas 
plants are smaller permits a greater de- 
gree of supervision on each individual 
order. 























































































































































































































































































































































«...If you are within 500 males 


of Dallas you'll be making a 
regrettable mistake tf you 


OLOR, sound and motion-color soft 

as star light and dazzling as a 
tropic moon; sound subdued as slow wind 
in trees and unrestrained as the guns of 
Verdun; motion languorous as “darkies” 
on the levee and swift as scissor-tails in 
flight. These elements, wrought in melo- 
dious harmony for a perfectly sustained 
hour and fifteen minutes and set down 
into the new blue and chromium of the 
auditorium that was and the Pan Ameri- 
can Exposition Casino that is, have won 
new laurels for Dallas this summer. 


"Perfect Revue" 


Critics have been calling this spectacle, 
that has become a major feature of the 
Pan American Exposition, the “perfect” 
revue, and the setting for it all is win- 
ning wide fame as the world’s largest 
and best appointed supper club. In this 
summer and fall of 1937 the Pan Ameri- 
can Casino certainly has been the favorite 
night spot of the Western Hemisphere. 
Neither rain, nor wind nor hot weather 
has been able to detract from the pleas- 
ure of visitors to the Casino. Its many 
terraced levels under the great roof of 
the auditorium furnish comfortable 
dining space for 1,300, and seating ar- 
rangements for another 700 are provided 
upstairs. The air cooling system is as per- 
fect as the lighting and the lighting is 
the most complete ever introduced into a 
theatre. 

But “the show has been the thing” 
since the first curtain on the night of 
June 11 at an enthusiastic preview. Visi- 
tors from Pan America, from the United 
States and hordes of home-folks from 
Texas marvelled at the curiously fasci- 
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don’t see this Casino Show---” 


By HARRY BENGE CROZIER 











nating overall impressions carried away 
from the Casino, but they marvelled as 
much at the individual performances wit- 
nessed and heard. In that opening galaxy 
were Ted Fio-Rito and his orchestra 
furnishing music for gay dancers before, 
after and between shows; Jack Arthur’s 
singing with Len Murray’s 24 Singing 
Gauchos; Art Jarrett and his songs; the 
48 girls of Chester Hale’s precision line 
and the ballet; Borrah Minnevitch’s nine 
Harmonica Rascals; Stan Kavanagh, as 
comic as he was skillful in the juggling 
of balls and dumbbells; the riotous an- 
tics of the Three Sailors; and Ray Kava- 
naugh’s orchestra in the pit as accom- 
paniment for the show. Finally there was 
that crashing finale with nerves of the 
patrons a-tingle at the color, sound and 
motion of Ravel’s Bolero done in a way 


to leave memories forever. 


Parade of Big Names 


For four weeks there was not a break 
in the ranks of the artists and capacity 
crowds continued to appear for both 
early and late shows. Scores of business 
institutions formed large parties for em- 
ployes and associates and out-of-town 
friends. Fort Worth citizens came in 
numerous groups to observe the Pan 
American triumph. Jack Benny, the Na- 
tion’s No. 1 radio star, and Mary Liv- 
ingston, his wife, were brought to the 
Exposition for Cotton Bowl appearances 
over the week end of July 4 and were 
presented at the Casino. Bojangles Bill 
Robinson, famous Negro tap dancer, was 
at the Exposition for the Negro’s cele- 
bration of Emancipation Day, June 19, 
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JO MEILZINER 


The blue and chromium interior of the 

Casino, breath-taking in the simplicity of 

its beauty, is the product of Meilziner’s 
skill as a designer. 


and was an added attraction at the Ca- 
sino. 

Rudy Vallee brought his Connecticutt 
Yankees to the Casino on July 10, re- 
lieving Ted Fio-Rito, and for two weeks 
through July 23 this veteran of big name 
bands was a favorite attraction. He 
brought with him an outstanding group 
of artists in specialties and himself con- 
tributed a fragment of histrionics called 
“All Points West”, a train caller’s solilo- 
quy set to musical accompaniament that 
was impressive. While he was here, Rudy 
Vallee gave two of his hour radio pro- 
grams over the National Broadcasting 
Company facilities from the stage of the 
Casino before audiences of invited guests. 
Guest stars on the program included Cor- 
rinne Griffith, wife of George Preston 
Marshall, director of entertainment for 
the Exposition and herself co-producer of 
the Casino revue; Joe Cook and Joe 
Laurie, comedians who came here from 
New York; Richard Cromwell and Fay 
Wray, motion picture actors who were 
presented in a dramatic sketch; Gene 
Autry, Texas’ singing cowboy motion 
picture star, and Ricardo Cortez, an- 
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color, color: 


other motion picture star who came from 
Hollywood with Autry. In addition to 
the Vallee hour sponsored by Standard 
Brands, the famous orchestra was pre- 
sented in a half hour’s sustaining pro- 
gram from the studios of the Gulf Oil 
Company on the Exposition grounds. 

Without disturbing any of the balance 
or lasting impressions of the show, new 
seasoning was added when on July 24 
there was a substitution of novelty acts. 
The Four Kraddocks, a lusty set of pint- 
sized Frenchmen, brought a hilarious turn 
to the stage. Charlotte Arren and Johnny 
Broderick, just back on home soil from 
a triumphal tour, last year and this, in 
Europe, with engagements at London, 
Paris, Dublin and Berlin, evoked enthusi- 
asm with their well-conceived “Opera 
in the Rough.” 


Capacity Crowds 


And then capacity Casino crowds were 
privileged to see in the fleshand hear from 
his own lips Lanny Ross and his songs. 
Among other things Ross took over the 
singing of the increasingly popular 
“Don’t You Know or Don’t You Care?” 
Ross has just completed a long term as 
master of ceremonies and chief singing 
star on the Showboat radio hour, and 


following his engagement at the Casino 
he was ready for a new long term radio 
singing assignment from New York. 
Phil Harris, his orchestra and a crew 
of singers took over the stage for danc- 
ing music with the change in shows on 
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“--- Youll never see better in New York, 
London or Paris. And when you are 
coming away, you'll be remembering, as 
we do, that light, color, color --- light, color, 





July 23, and continued the popularity 
that he had won on other occasions in 
Dallas before he became an outstanding 
feature of national radio broadcasting 
with the Jack Benny organization, and 
before he was captured by the Hollywood 
motion picture producers. The manage- 
ment took into account Harris’ popu- 
larity with Texas patrons of the dance 
when they signed him for a six-weeks’ 
stay. High interest in the Phil Harris 
dance music did not detract from the 
keenness of anticipation with which the 
visit of Ben Goodman, master of swing, 
was viewed for early September after 
Harris’ departure. 


More Talent Signed 


During late July George Preston Mar- 
shall and Corine Griffith scouted for 
more talent to provide the revue with 
new thrills during the final one-fourth of 
the twenty weeks run of the Exposition 
and the Casino. As producer, Marshall 
lined up all of the artists and it was he 
also who assembled the corps of special- 
ists who worked with him to contrive 
“the perfect” revue. Joe Mielziner, artist- 
designer conceived and executed the 
scheme of chromium and blue, and he 
conceived the lighting that was put into 
effect by George Gebhart, wizard of 
lights. Mielziner also planned the costum- 
ing, that was in charge of Constance De 
Pinna. Len Murray’s Singing Gauchos 
and the precision girls that were trained 
by Chester Hale grew in favor with those 
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You Care?” 

















Benny Goodman and his orchestra are an- 
other big-name attraction coming into 
the Casino show this fall. 


who visited the show many times, and 
first timers always were delighted with 
these two features of the revue. 

Frank L. McNeny, director general of 
the Pan American Exposition, early in 
the run of the Casino called it ‘the 
crowning touch of the international good 
will festival.” Critics and commentators 
find the revue completely to their liking 
and have been in complete accord with 
men and women whose only critical 
faculties are to feel pleasure received 
from entertainment. 


Columns of Praise 


An Oklahoma City critic visited the 
Casino and wrote, at the end of an im- 
pressive tribute to the show: 

“We might write columns more... 
but it isn’t necessary. If you are within 
500 miles of Dallas, you’ll be making a 
regretful mistake if you don’t see this 
Casino show. You'll never see better in 
New York, London or Paris. 

“And when you are coming away, 
you'll be remembering, as we do, that 
light, color, color, color . . . light, color, 
color, color.” 

It is truly an experience that will be 
well remembered, the Pan American Ca- 
sino of 1937. And remembering what the 
eyes saw, folks also will remember what 
the ears heard; those lilting ballads pro- 
vided by Sammy Fain and Irving Kahal, 
and principally these three, “El Gaucho”, 
“Pin a Bluebonnet on Your New Bon- 
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net”? and “Don’t You Know or Don’t 


Audiences invariably cheer when the 
Chester Hale precision chorus comes onto 
the Casino stage. The photo below gives 
an idea of the magnitude of the stage, 
only a part of which is shown. 
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HERE’S always something happening at the Pan 

American Exposition. Big crowds this past month 
testified to the big things that the exposition offered its 
visitors. 

Two governors met in Dallas for Arkansas Day at 
the exposition. At the left, reading left to right, are 
Governor Bailey of Arkansas, Governor Allred of Texas, 
and Major James K. Campbell. Below, left, are Georges 
and Jalna, internationally famous dance team which en- 
chants Pan American Casino audiences. An afternoon 
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oins the Crowds 
... AT PAN AMERICA 


crowd on La Rambla, the exposition’s midway, is shown below on 
the opposite page. At the bottom, opposite page, is an audience in 
one of the exposition’s many free shows. 

Cavalcade of the Americas is now free to the public. Capacity 
audiences have seen Cavalcade—new and bigger than Cavalcade of 
Texas—since opening of the exposition. At the bottom is another 
large audience gathered for one of the free shows in the foods 
building. 

Right, top to bottom: An immense crowd in Road to 
Rio; a smaller, but highly appreciative audience enjoy- 
ing the free concert in the Texaco gardens; the famous 
Chester Hale precision line—48 girls moving as one— 
in the Pan American Casino show; and last, one of the 
Casino chorus girls enjoying her midday sun bath on 
the roof of her downtown hotel. 
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NEW CONCERNS: 

TOTAL of forty-seven new busi- 

nesses were established in Dallas 
during the first three weeks of July, in- 
cluding six manufacturers, ten whole- 
salers, ten retailers, two oil companies, 
nineteen miscellaneous and five branches 
of national concerns. Among the new 
firms were the following: 


Manufacturers: 


Acme Ice Cream Company, 1300 East 
Pike. Ice cream. 


Ball Typesetting Company, 101314 
Elm Street. Typesetters. 


Slumber Products Corp., 2721 Logan 
Street. Bedding. 


Southern States Foods, Inc., 915 South 
Harwood Street. Margarine and salad 
dressing. 


Tiffany Hat Company, 110412 Com- 
merce Street. Millinery. 


W & W Pickle & Canning Company, 
Montgomery, Ala., purchased site at Love 
Field for large pickle and canning plant, 
construction work to start within a few 
weeks. 


Wholesale and Branches: 


J. Cardell, 3703'% Parry Avenue. Air 
conditioning equipment. 


Conservation Sales & Operating Co., 
4220 Main Street. Paint. 


Electric Specialties, Inc., 301 North 
Market Street. Radios. 


Clyde Garrett, 1005 Camp Street. 
Amusement devices. 


Gulf Breeze Fan & Ventilating Co., 
3107 Junius Street. Ventilating equip- 
ment. 

Mills Novelty Co., 2125 Commerce 
Street. Ice cream machines. Home office, 
Chicago, Illinois. 

A Morton Mosher, 416 Medical-Den- 
tal Building. Food broker. 

Nash Motors Division, Nash-Kelvina- 
tor Corp., 402 Dallas National Bank 


Building. Automobiles. Regional office. 
Home office, Kenosha, Wisconsin. 


Pollard & Jones, 312 South Pearl Street. 
Wholesale poultry. 
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Standard Meat Company, 1917 North 
Houston Street. Wholesale meats. 


Oil Companies: 

P. & W. Oil Company, Inc., Magnolia 
Building. Incorporated by W. L. Pickens, 
E. L. Wilson and Prentice Wilson. Oil 
producers. 

Rodgers & Son Oil Co., 2001 Ross 
Avenue. Oil marketers. 

Tropical Oil Corporation, Republic 
Bank Building, name changed from Swiss 
Oil Corporation. 





Miscellaneous: 


Equitable Life Assurance Society of 
the United States, 1001 Tower Petroleum 
Building. Texas headquarters office; home 
office New York, N. Y. 


Samuel Murray & Company, 208 Great 
National Life Building. Investment se- 
curities. 


Prudential Insurance Company of 
America, Santa Fe Building. Mortgage 
loan branch office for Texas. Home of- 
fice Newark, N. J. 


R. J. Wilson & Co., 316 Linz Building. 
Insurance. 


Woods & Thorburn, 705 Cotton Ex- 
change Building. Cotton merchants. 
Home office, Liverpool, England. 





218,913,000 


100Million 


192)5051 
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Organized Security Markets 
AND THEIR ECONOMIC FUNCTIONS 


By EDWIN ORVILLE CARTWRIGHT 


HE historical evolution of stock ex- 

changes into the highly developed 
world-wide market-places we know to- 
day is a record of perfectly natural 
human endeavor to exchange what we 
have for something we think is better 
for us. Natural progress is always slow 
and beset with costly blunders—a tortu- 
ous spiral of ascent. The pathway of the 
receding centuries is strewn with the 
debris of mankind’s mistaken efforts. 
Civilizations have fallen, to be replaced 
with a better era than the preceding one. 
So, it is natural that history records mar- 
ket-places from its earliest stages to the 
present day. Perhaps the early market- 
places were crude, from our point of 
view, but were modern to their time and 
they served the same purpose in their 
day as the great exchanges we know serve 
in ours. 


Civilization's Needs 


Civilizations demands central market- 
places. Centuries before currency was in- 
vented the battered pylons of ancient 
Egypt show us the fisherman, the weaver, 
the potter, the poulterer and the metal- 
worker bartering their several products 
in market places. In the classical world, 
markets developed a broader scope and a 
higher degree of organization. The famous 
Agora, long the center of Athenian po- 
litical life, was originally a market-place 
which sprung up at the foot of the Acrop- 
olis where the seven roads of Attica con- 
verged. Long before Solon instituted the 
Athenian coinage system, the site of the 
Agora was the scene of bartering. 

Long before there was any Roman state 
and while the Romans were still a strug- 
gling provincial people, the site of the 
great Roman Forum was a market-place 
for cattle. There being no currency, 
goods were valued according to the num- 
ber of cattle they sold for. 

The purchase and sale of debts and 
money were conducted in imperial Rome, 
and perhaps even earlier in republican 
Athens. In the Dark Ages after the fall 
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of Rome the development of markets 
was arrested, but in the more enlightened 
Middle Ages wandering and periodic fairs 
sprang up in response to the eternal forces 


of supply and demand. These fairs suf- 


ficed as market-places so long as volume 
was small and goods were examined piece 
by piece. When dealings became more 
active permanent markets developed in 
proportion as methods of grading and 
standardization obviated the necessity of 
inspecting products piece by piece. Thus 
wholesale buying and selling by contract 
and by sample became possible and the 
permanent market was enabled to organ- 
ize into an exchange. Many of the lead- 
ing exchanges of Europe slowly evolved 
from the great and loosely organized 
medieval fairs, where future trading was 
employed and money lending and money 
dealings of many kinds developed. 

Most of the cities of the ancient and 
modern world owe their eminence in cul- 
tural and political life to the usefulness 
of their location as market places for 
goods. 


Markets Are Natural Developments 


Commerce has always shown an irre- 
sistible tendency to gravitate into great 
trading centers. This centripetal tendency 
is age-old. When America was yet an un- 
known wilderness influential centers of 
commerce and finance developed succes- 
sively in Venice, Florence, Bruges, Ant- 
werp, Amsterdam and London. For cen- 
turies it has been found that the more 
purchases and sales of a particular com- 
modity that gravitate into a single mar- 
ket, the broader it becomes and the fairer 
are its prices. Thus if the price of capi- 
tal is today mainly established on the 
New York Stock Exchange, so too is the 
price of cotton established on the New 
York and New Orleans Cotton Exchanges 
and the price of grains on the Chicago 
Board of Trade. The fairest prices, de- 
termined by the immutable law of sup- 
ply and demand, are obtainable there. 
These markets are so broad that it is 
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impossible for any man or group of men 

to influence them more than momentarily, 
even if they wished to do so. 

The primary function of an exchange 

is to maintain a free and open market, 
(Continued on Page 28) 
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MORTGAGE LOANS 


Rates as low as 41/,%—3 to 20 years 
JAMES N. TARDY COMPANY 


Republic Bank Building 2-8185 
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Ancient Brewer's Art plus Modern 
Science 


Old Union Lager Beer 


Flavor Control 
4-7402 
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CERTIFICATES ISSUED 
$100 to $5,000 


Insured by Federal Savings and Loan 
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“Welk ints my office”. ns 


Do you have a feeling of pride when you extend that invita- 
tion? Successful business and professional men are entitled to 
successtful-looking offices. Our showrooms are complete. We 
have many moderately-priced suites for the thrifty buyer. 


CLARKE & COURTS 


OFFICE SUPPLIES — EQUIPMENT 
1506-08 Young Dallas 7-8836 


Dallas Finance Firm Finds 
Business Good 


The generally im- 
proved tone of busi- 
ness in Dallas and 
the southwest is re- 
flected in his own 
business, according 
to J. Earl Presley of 
the J. Earl Presley 
Finance Company, 
2201-3-5 Commerce 
Street. “Our firm’s 
operations have ex- 
panded to the extent 
that it has become 
necessary that we incorporate and en- 
large our organization to take care of the 
steady increase in business, making it a 
state-wide Corporation to be known as 
The Commonwealth Finance Corpora- 
tion.” 


J. E. Presley 


Pres. Commonwealth 
Finance Corp. 


Mr. Presley has been in the Finance 
Business in Dallas for seven years. His 
new company, the Commonwealth 
Finance Corporation, is being organized by 
Dallas business men with Dallas capital 
to meet the need for just such a concern 
in Dallas. In the past the majority of 
commercial and automobile financing 
has been handled by eastern firms which 
have branch offices in the Southwest, and 
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the purpose of this new firm is to effect a 
closer contact with seller and consumer 
on all merchandise sold on the install- 
ment plan by handling that business at 
home by home folks, according to Mr. 
Presley. 

Mr. Presley has a state permit to issue 
its original capital stock of $100,000 and 
will be incorporated under the laws of 
the state of Texas. The type of business 
handled will continue to be the same as 
was handled by The J. Earl Presley Fi- 
nance Company, that of Commercial and 
automobile mortgages and loans. 





Complete Printing Service 


A complete printing service and spec- 
ialized work in embossing are offered by 
the Crockett Printing Co., 517 North 
Ervay Street, according to W. V. and 
Ourin Crockett. The firm has operated 
in Dallas for a number of years. 





“We are finding a rapidly increasing 
volume of business this year, particularly 
in embossing,” W. V. Crockett said. “This 
reflects generally better conditions, for 
the amount of printing necessary in a 
city like Dallas is certainly a good index 
to commercial activity.” 
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A Pan Ameri- The proposal for an annual Pan 
can Trade American Trade Fair, similar to the 
Fair famous Leipsig Trade Fair, is one of 
the most interesting of many ideas advanced for the future 
use of Dallas’ $15,000,000 permanent exposition plant. 

Latin American republics have shown a splendid spirit 
of co-operation in the Pan American Exposition. Their 
official exhibits have been chiefly of the natural resources 
and raw materials which move in world trade—coffee, 
cocoa, sugar, hemp and precious stones and metals. It 
would not be difficult to expand this co-operation into 
an annual enterprise, with Latin American tradesmen 
bringing their products to the exposition under bond 
and paying customs duties only on those products which 
they have sold at the close of the exposition. 

If such a plan should prove practical, the annual Pan 
American trade fair would be the meeting place for buyer 
and seller; two-way trade would become a reality, and 
interest in export-import relations among the American 
nations would be greatly stimulated. 

Commercial activity, of course, would be the founda- 
tion for the annual exposition. But the bringing together 
of representatives from many nations, with colorful per- 
sonalities and unusual interests, would create the oppor- 
tunity for also making the annual fair a great interna- 
tional entertainment festival. 

Dallas has already been well publicized throughout 
Latin America, through the exposition and the first Pan 
American Games, one of the big features of the exposi- 
tion. If better trade relations are to be maintained be- 
tween the Americas, an annual Pan American Trade Fair 
certainly would be one good method for stimulating 
such relations. 

In the next 60 to 90 days Dallas must decide on the 
future of the greatest, most costly permanent exposi- 
tion plant that has ever been constructed. It is a prob- 
lem worthy of most careful study. The Pan American 
Trade Fair idea may not prove practical, but certainly 
an enterprise of magnitude, undertaken on a sound, 
long-range basis, must be chosen for year-in, year-out 
use of the exposition grounds and buildings. 


A Time for Cities, like individuals, are distin- 

Civic Courage guished by their courage and enter- 

prise. Some dare to do big things, 

others delay and hope that “things will break” for them 
so that the realization of civic dreams will be easy. 

For more than a generation, the builders of Dallas 

have dreamed a daring dream. They would take up the 
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H. & T. C. Railroad tracks, now owned by the Texas 
and New Orleans Railroad, and create a magnificent new 
boulevard through the heart of the city. In the magni- 
tude of the undertaking and in the benefits which can 
accrue from it, the Central Boulevard project is com- 
parable to Chicago’s opening of Michigan Boulevard. 

Through the efforts of the Chamber of Commerce 
mediation committee, the project has been brought to the 
verge of realization. The railroad has agreed to sell its 
right of way north of Main Street; a route has been 
agreed upon to continue the boulevard, with a minimum 
100-foot width, south from Main Street to the Southern 
city limits. 

If Dallas acts promptly, Central Boulevard will be 
opened through the heart of the city, from its northern 
to its southern boundaries. A badly-needed new thorough- 
fare will have been created. Dallas will have amply dem- 
onstrated her confidence in her own future. The entire 
Southwest will have been given an inspiring example 
of civic enterprise. 

If an agreement is delayed the possibility of opening 
Central Boulevard may be definitely killed. Dallas has 
everything to gain from prompt, united action. Central 
Boulevard is too close to realization to permit any possi- 


bility of delay. 


A Full Measure Daily reports tell of the increased 
Of Prosperity farm income of the Southwest, of the 

gain in revenue from oil and other 
natural resources, of great building projects and of new 
fields of employment for labor. It is a general prosperity, 
not confined to any one section of the vast area which 
we speak of as “the Southwest.” 

A wholesale merchant—a veteran, hypersensitive to the 
pessimism or the enthusiasm of his retail accounts— 
listened to these reports as long as he could without giv- 
ing way to his enthusiasm. Then, somewhat soberly, he 
predicted: “Folks, this country is coming into its own 
this Fall.” 

It won’t be the first time farmers of the Southwest have 
gotten good money for their wheat, oats, corn, cotton, 
onions and alfalfa. It won’t be the first time their wives 
have had money to spend. It won’t be the first time that 
oil has poured extra millions of spendable income into 
the Southwest. Nor will it be the first time that business 
—from the crossroads country store to the big factory in 
the city—has felt the stimulus of assured business. 

It is the first time in many years, however, that all 
these factors of prosperity have dovetailed into such an 
unblemished picture of ‘“‘good times.” 
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Rusiness Review and Outlook 


(Prepared by Dallas District Office, Bureau of Foreign and Domestic Commerce, 
U. S. Department of Commerce.) 


ALLAS retail trade in recent weeks 

has held up fairly well in com- 
parison with corresponding periods of a 
year ago; however, a number of stores 
have reported sales below the same period 
of last year. For the month of June one- 
half of the retail stores in Dallas reporting 
weekly to the Dallas office of the Bureau 
of Foreign and Domestic Commerce reg- 
istered small increases over June of last 
year. The complete range was from a de- 


crease of 21.3 percent to an increase of 
4.8 percent. While one-half of the report- 
ing stores registered gains, it can be seen 
from this largest gain that those stores 
with gains for the most part had only 
small increases. No doubt the large ex- 
penditures in Dallas in connection with 
the building and opening of the Centen- 
nial Central Exposition contributed to the 
good retail sales in June and July of last 
year. The situation was somewhat dif- 

















west. 


Southwest. 





DALLAS 


hub of the Southwest 
permanent home of opportunity 


_ With the September issue, SouTHWEsT BUSINESS 
begins a series of twelve special messages about 
Dallas and the Southwest. 

Each of the messages fits like the pieces of a 
mosaic into the picture of what Dallas is and what 
Dallas can be. Together, they give the complete 
story of Dallas, and of its leadership in the South- 


The messages are directed to the citizens of Dal- 
las, in the hope of giving them a clearer picture of 
their city. They are also addressed to the stranger, 
that he may learn of Dallas in relation to the 
































LOBAKNAMEL COMES TO DALLAS ... 


Now you can have your car refinished in Genuine Baked Enamel 








failed. 





4,287 CARS 


Have been finished with LOBAKNAMEL by the Plaza Hotel Garage, San An- 
tonio. In three years actual use not one car has been returned on which paint 














2650 MAIN STREET 


Special Introductory Price ........ $20 to $35 


Complete Automotive Service 
Specializing in Enameling and Body Work 


DALLAS ENAMELING COMPANY 


PHONE 7-4022 
































AvcGcuwsrT, 


1937 » 






ferent insofar as the opening of the Pan 
American Exposition is concerned because 
of the fact that the Exposition plant for 
the most part was already completed. The 
remodeling and revamping of the build- 
ings and grounds this year did not call for 
large outlays of money as compared with 
last year. 

For the week ending June 26, com- 
pared with the same week of last year ap- 
proximately one-half of the reporting 
Dallas retail stores registered gains, these 
gains ranging upwards to 25 percent. The 
remaining stores showed decreases ranging 
downward as far as 45 percent. For the 
week ending July 3 three-fourths of the 
reporting Dallas retail stores registered 
increases as compared with the same week 
of the previous year, the complete range 
being from a decrease of 37.4 percent to 
an increase of 35.9 percent with two- 
thirds of the firms having increases of 13 
percent and better. For the week ending 
July 10, practically all of the reporting 
Dallas retail stores registered decreases as 
compared with the same a year ago. The 
complete range was from a decrease of 
37.3 percent to an increase of 11 per- 
cent. The fact that the week was one 
business day shorter than the comparable 
week of last year, of course, was an im- 
portant factor that resulted in so many 
stores failing to register gains. For the 
week ending July 17 Dallas retail sales 
were relatively better as compared with 
the comparable week of last year than 
was the case cited above for the previous 
week. Better than half of the reporting 
stores reported gains over the comparable 
week of a year ago, the complete range 
being from a decrease of 34.5 percent to 
an increase of 22.8 percent. 


The composite business index of the 
Texas Bureau of Business Research for 
May showed an increase of 2 percent over 
April and an increase of 12 per cent over 
May of last year. Compared with May of 
last year the pay roll index showed a rise 
of 26 percent and the employment index 
11 percent. The May farm cash income 
index, adjusted, was 154.1 compared with 
93.6 for the same date a year ago, an in- 
crease of 64 percent. 

Dallas District Manager Edwards of the 
Association of American Railroads re- 
ported the prospects of car demands for 
Texas-Oklahoma wheat would total 60,- 
000 cars, as production will approximate 
90 million bushels for the two states, 
with Texas’ share about 42 million 
bushels. With wheat selling at a dollar and 
better and the crop being large in com- 
parison with recent years, considerable 
satisfaction exists among growers, trans- 


(Continued on Page 23) 
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South's Tallest Bridge Rises 
Over Neches 














Tourists entering Texas by the south- 
east corner will get an impressive intro- 
duction to the Lone Star State after the 
South’s tallest highway bridge is com- 
pleted across the Neches River at Port 
Arthur early in 1938. The structure is 
now 60 per cent complete. The steel work 
is shown above. 

The $2,750,000 bridge will be a mile 
and a half in length and will rise from 
a flat tableland on each side of the Neches 
River to tower an extreme height of 230 
feet above the surface of the water. 

The main span acros sthe river will 
provide a horizontal clearance of 600 feet 
and a vertical clearance of 176 feet. 

The bridge is being erected on the Hug- 
the-Coast highway between Orange and 
Port Arthur. 

When the photograph above was made, 
2,181 feet of steel had been erected and 
974 feet remained to be placed before 
the main river pier would be reached. The 
elevation of the roadway at the high end 
of the steel as shown here is 138'% feet. 
The roadway on the main river span will 
be 184 feet above sea level. 





Rose Festival to Be Held 


October 8-10 

The fifth annual Texas Rose Festival 
will be held in Tyler October 8, 9, 10, 
John Womble, manager of the festival, 
has announced. The attractive three-day 
program, designed to bring thousands of 
visitors to Tyler, will include band and 
symphony orchestra concerts, parades, 
coronation of the Rose Festival Queen, 
dances, a vesper service, and an intersec- 
tional football game—Texas A. & M. vs. 
Mississippi State. 

Tyler is known as the “rose capital of 
America.” Some 200 rose nurseries culti- 
vate more than 1,500 acres of. roses 
within a 15-mile radius of the city. The 
nurseries annually produce aboue 7,000,- 
000 rose bushes and some 150,000,000 
blooms—one-third of the world’s supply 
of roses. 
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ARE YOUR EARNINGS INSURED? 


Ordinary insurance would replace your property values, 
but what of your lost earnings and necessary expenses 
while the property is being replaced? 


Let a Republic Agent Explain 
USE AND OCCUPANCY INSURANCE 


REPUBLIC INSURANCE COMPANY 


ALLIED LINES 


DALLAS, TEXAS 


























STATEMENT OF CONDITION OF 


Dallas National Bank 


DALLAS, TEXAS 
At the Close of Business 


RESOURCES 


Loans and Discounts 


oT A 3 .$ 4,051,509.09 
Stock in Federal Reserve Bank . 





45,000.00 
Municipal Bonds . ... . 141,286.36 
Corporation Bonds and Stocks . , 620,610.15 
Bank Building (Main Street through to 
Commerce Street) va ia 1,525,000.00 
Furniture, Fixtures, Equipment & Vaults 55,000.00 
i on a a 27,512.94 
U. S. Government Bonds . $6,924,092.87 
Cash on hand and on 
deposit with Banks 8,472,897.94 
15,396,990.81 





Total Resources $21,862,909.35 


LIABILITIES 


Capital Stock . . . $ 1,000,000.00 








Guepius . . . 500,000.00 
Undivided Profit 395,228.50 
Reserves: 
For Taxes, Interest, Contingencies, etc. 43,605.28 
For Depreciation—Bank Building . 60,000.00 
For 2% Quarterly Dividend No. 147 
Payable July 1,1937 . . .. . 20,000.00 
Deposits: 
Individual $12,905,640.70 
Banks and Bankers . 6,574,992.21 
U. S. Government 363,442.66 
Total Deposits 19,844,075.57 
Total Liabilities $21,862,909.35 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Dallas is First in the Southwest in Numa 
ety of Industries. 











PALO NT ETT Typical of Manufacturing in Dallas are | Fi 


ee | tured on These Pages. 
TRAY SERVICE COMPANY 


Ash Lane and Third Avenue DALLAS 4-4843 


















































. Mangers | 
aiebathabers wk Waxed Paper, Folding Paper Boxes, Broomiil Dus 


16 Delicious Food Products Setup Paper Boxes “QUALITY BUILTIB WH 


DenTLER Marp Foon Propucts Co. | POLLOCK PAPER & BOX CO. _ SPIKES BROS. #0) 


2403 SOUTH ERVAY PHONE 4-2013 DALLAS 2236 SOUTH LAMAR PHONE 4-4161 DALLAS DALWOR 












































KENNEDY MACHINE & BRASS CO 
TORFE QE Fass Luni at rm xT 


























Machine Shop Work, Tool and Die Work, Aluminum, | 
Brass and Iron Foundry. Polishing and Plating. LaFrance Flour and Meal, Bran, Gray Shorts | Manufacturers of Marcy 


KENNEDY Hominy Feed, Drinkwater Flour for Bakers. Ladiesi™q Mis: 


MACHINE & BRASS CO. MORTEN MILLING CO. | Marcy Lee M@itia 


3104 OAK LANE PHONE 4-6614 DALLAS 916 CADIZ - PHONE 7-3251 - DALLAS | 2212 South Lamar Street 




































































Manufacturers of Paints and Varnishes Established 1922 


Manufacturers of Display Fixtures and Chromium Furniture 
AMERICAN PAINT & SUPPLY CO. 
P.O. BOX 2818 PHONE 8-4168 STANDARD FIXTURE, Inc. 


Sales Room: 1006 Comme St. Factory: 913-17 Powhatt 
2850 N. HASKELL DALLAS, TEXAS | PHONE 2-5703 it a —— wr) 
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] 
Twenty-five Years | 


Conti d dab] 


ale service 
in Dallas. August i is our anniver- 
sary month. Twenty-five years 
ago this business was opened 
in Dallas in a one-story building 
30x 40 feet. Now our two-story 
buildings cover more than half 
of the large triangular block, 
surrounded by South Peak Street, 
Parry Ave. and Fletcher Street. 
Venetian blinds — door and 
window screns and cabinet 
doors are manufactured and dis- 
tributed from this plant. 








Cc. D. AGEE 
Founder and President 


ACME SCREEN CO., Inc. 


P. O. Drawer 1737, DALLAS, TEXAS 3-2177 











MANUFACTURERS OF NEON SIGNS 


OUTDOOR ELECTRIC ADV.., Inc. 


| 229 CEDAR SPRINGS 


7-8575 


DALLAS 
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Dusters 
WHY THEY LAST”’ 


DOM FACTORY 


RK, TEXAS 


Broom 
ITY BUILT 
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DALWOR 
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Saltine Soda Cracker, Candy and Bakery Products 


Brown Cracker & Candy Co. 


603 MUNGER PHONE 7-8222 DALLAS 




















EXCELSIOR 
(Paper and Wood) 


Stencil & Marking 
Supplies 


Gummed Tape 
Twines 








Tackers and Paper 
Fasteners 


Staples 
Packing for all machines 
Materials 


and Supplies 


Excelsior Pads 


Adhesives 











PAPER EXCELSIOR PACKING CO. 


PHONE 
2-6689 


410 LATIMER ST., DALLAS 
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Cotton Wash Dresses for 
Misses 


s of Marcy 
Ladies 


Lee 


mar Street 


facturing Co. 
DALLAS Phone 4-5101 
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MAX AHLFINGER 


DALLAS DISTILLED WATER CO. 


Seltzer Water, Aerated Triple Distilled Water, Electrozone 
Electric Coolers, $5.00 





2513 DAWSON 7-2070 and 4-4242 























Atlas KEYSTONE Culvert 
Corrugated Tanks—Dr. Pepper Coolers 
.- Other Metal Goods.. 


ATLAS METAL WORKS 


P. O. BOX 5532 PHONE 2-5354 DALLAS 





















































CG@IGATED AND SOLID 


FIBRE BOXES 
y Tex§ Corrugated Box 
Vepany, Inc. 






factor - Phone 5-4105 - Dallas 



































Dallas Museum of Natural History 
Cream, Shell and Gray Texas Limestone 


TEXAS CUT STONE CO. 


5219 MAPLE AVE. PHONE 5-1773 DALLAS 
































Manufacturers of Accordion Packing Ring 
High Pressure Packing and Specialties 


THE TEXACONE COMPANY 


Incorporated in Texas 
DALLAS, TEXAS 
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DALLAS 


The “Utility Man” 
of the Hat World 


The Willard Stroller 


A new hat, versatile enough to meet the in-be- 
tween season demands, this light-weight WIL- 
LARD has met instant success with well-dressed 
men. A hat so light that it’s comfortable in late 
summer and early fall, yet due to its construction 
of the famous WILLARD Buckskin Felt it retains 
its smart appearance in those trying times. 


WILLARD HAT COMPANY 


714 Commerce Street 


> 


TEXAS 


























Reference: ANY DALLAS BANK 


BONDED 
FIREPROOF 
WAREHOUSE. 
MERCHANDISE, 
STORAGE, 
DRAYAGE, 
DISTRIBUTION. 


Household Goods Moved, Stored, 


Packed and Shipped 
AMERICAN 


TRANSFER & 
K. K. Meisenbach, President 2312-20 Griffin Street 
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Jack Orr, S tary-T: 
Plain or Printed 
MANUFACTURED SINCE 1906 
Baronials, Banker's Flap, Catalog, Cloth-lined, Coined Clasps, Duplex, Drug, 
Safety Hold, Penny Savers, Postage Savers, Sift Proof, Policy, Theatre 
Ticket, Tin End, Wallet Flaps, Waterproof, Window Savers. 
“If It Is An Envelope . . Hesse Makes It” 


| 
HESSE ENVELOPE CO. —Dals—z3292 | 


Envelopes 














Phone 3-8136 





When you see me don’t think of Life Insur- 
ance, but when you think of Life Insurance 
e 


Libecap Electric Co. | ARTHUR C. HENDERSON, General Agent 
Day or Night 208 S. Haskell Ave. Provident 


ROSCOE E. LIBECAP Life and Accident Insurance Company 


Dallas, Texas 301-2 Great National Life Building 
Phone 2-6328 DALLAS, TEXAS 


CONTRACTING .. MOTORS. . FANS 























22 


AvuGuwUST, 


1937 » 


Mistaken Identities 











ROBERT A. ROSS 
President of the Associated Retail Credit 
Men of Texas 


O. E. HAWLEY 
President of the Hawley Company, manu- 
facturing ventilated wood awnings 


The July issue of Southwest Business 
used the portrait of Robert A. Ross, newly 
elected president of the Associated Retail 
Credit Men of Texas, over the name of 
O. E. Hawley. Likewise, the portrait of 
Mr. Hawley, inventor and manufacturer 
of the Hawley Ventilated Wood Awn- 
ings, was published over the name of Mr. 
Ross. 

This transposition of cuts was regret- 
table, but not unprecedented. Such mis- 
takes do occur in newspapers and maga- 
zines. Southwest Business this month rec- 
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tifies the mistake, with apologies to both 
men. A short biographical sketch of Mr. 
Ross was published last month, on the 
Headliners of the Month page, and the 
article on Mr. Hawley’s enterprise was 
published under the title Hobby Becomes 
Thriving Industry. 


Business Review 
(Continued from Page 18) 


portation agencies, and others affected by 
this good crop. 

Cotton acreage in Texas at the begin- 
ning of July was reported as 7 percent 
greater than for the same period last year 
and 11.5 percent greater than the acreage 
harvested last year, according to the Bu- 
reau of Agricultural Economics. Material 
increases over last year in the acreage of 
the major cash crops in Texas and mod- 
erate decreases in feed crop acreages were 
indicated in the July acreage report of the 
Crop Reporting Board for Texas. 

Recent rains have given encouragement 
to this section, and crops have been 
greatly benefited. Some concern has been 
expressed in certain quarters about the 
possible increase in boll weevils, boll 
worms, and flea hoppers and the damage 
that might be done to the crops by these 
insects. 

Dallas bank deposits as shown by the 
national and state bank calls for the quar- 
ter ending June 30, totaled $230,500,000 
and represented a gain of nearly one-half 
million dollars compared with the end of 
the first quarter; however, deposits were 
almost $2,400,000 below June 30 of last 
year. Bank resources were slightly less 
than at the end of the first quarter and 
also June 30 of last year. The bumper 
wheat crop had a part in pushing Fort 
Worth bank deposits to $98,800,000, a 
figure very close to the peak established 
in December 1928. Fort Worth deposits 
were up 80 percent compared with June, 
1933, and 11 percent compared with 
June 30 last year. Substantial increases 
also were reported for other West Texas 
cities, reputedly caused by the good wheat 
crop. 

Internal revenue collections in the 
North Texas District for the fiscal year 
just ended totaled $40,600,000, repre- 
senting an increase of 42 percent over the 
previous year. Individual income tax pay- 
ments increased 64 percent, corporation 
income tax payments 38 percent, and 
miscellaneous tax payments 14 percent, 
according to Internal Revenue Collector 
W. A. Thomas. 

The Bureau of Business Research of the 
University of Texas reports building per- 
mits for thirty-five Texas towns in May 
increased in value 24 percent compared 
with the same month of last year. For the 
month of June the value of building per- 
mits in twenty-four North Texas and 
Oklahoma cities as compared with June 
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Invest Your Idle Funds or Savings in pie 

First Federal Insured Shares. 4% Cur- ie 

rent Dividends Paid Semi-Annually. m7 
[ * ORNS 


Organized 1925 











DIRECTORS 


EDERAL SAVING 





J. Sid Pulliam Solon Goode 


‘ ox Counselor 
. M. Pulliam 
Vice-President bynes AND LOAN ASSOCIATION 
J. G. Morrow G. B. Straughn : 
Secretary J. B. Dorr Oo F DAL LAS 
219 North St. Paul Street 2-4689 





























Finished the Ideal Way is why more men prefer the IDEAL 
No finer Service known. 


Ideal Laundry & Dry Cleaning Co. 


3214-24 Ross Avenue Phone 3-214! 
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The Life-Line of 
CREDIT 


A line of credit at a sound bank has been the 
life-line of many a business in the past—will 
continue to be in the future. This bank is 
anxious to be of service to the business peo- 
ple of Dallas . . of Texas . . of the Southwest. 
In considering every worthy loan application, 
the First National leans forward— 
not backward .. . makes every 
effort to make the loan—not 


7 





decline it. 


FIRST NATIONAL BANK 


i n D a | | @ S$ —— Member Federal Deposit Insurance Corporation 
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For 
LIFE INSURANCE + 
Call ~ 
HENRY ELY 
of Dallas 
STATE LIFE INS. CO. (Ind.) 
1302 First Natl. Bldg. 2-8736 




















Hudson & Hudson 


Industrial and Business Properties 


Sales, Leases and Management 


ow 


Great National Life Building 
Phone 7-1666 Dallas 


Alex D. Hudson James S. Hudson 

















HOME OF 
C. W. BILLINGS 








CHIROPRACTIC 
HEALTH CENTER 


Adjustments . . Gentle and Efficient 
Free Consultation 


2711 FAIRMOUNT 7-1960 











JNO. R. MITCHELL 


LOCKSMITH, GUNS, SPORTING 
GOODS 


Authority on Guns and Repairing, Keys 
and Locks 


COMBINATIONS CHANGED 
Fishing Tackle Sold and Repaired 


Phone 2-1802 


202 N. Ervay 








GEO. S. WATSON T. M. WATSON 
H. H. MEERS 


4-2241 
WATSON COMPANY 
BUILDERS 
Since 1889 


DALLAS, TEXAS 











of last year was as follows, with the value 
for the current month shown first: 

Amarillo, $103,000, $52,000; Corsi- 
cana, $2,000, $9,000; Dallas, $908,000, 
$960,000; Denison, $8,000, $6,000; Den- 
ton, $17,000, $16,000; Fort Worth, 
$789,000, $1,458,000; Longview, $98,- 
000, $17,000; Lubbock, $144,000, $59,- 
000; Marshall, $27,000, $33,000; Pampa, 
$26,000, $86,0000; Paris, $13,000, $14,- 
000; Plainview, $3,000, none; Sherman, 
$149,000, $16,000; Texarkana, $7,000, 
$6,000; Tyler, $63,000, $216,000; 
Wichita Falls, $31,000, $113,000; Bart- 
lesville, $33,000, $16,000; Chickasha, 
$8,000, $29,000; Duncan, $28,000, $7,- 
000; Enid, $21,000, $57,000; Muskogee, 
$12,000, $9,000; Oklahoma City, $581,- 
000, $419,000; Shawnee, $9,000, $14,- 
000; Tulsa, $359,000, $201,000. 

Dallas postal receipts were slightly less 
than June of a year ago, representing the 
first decrease compared with the same 
period during a previous year for any 
month since August, 1935. Postal receipts 
for the first six months exceeded $2,100,- 
000, representing an increase of 6.3 over 
the same period of last year. 

Sales of new automobiles in Texas in 
June for 15 representative counties in- 
creased 12.7 percent over the previous 
month but showed a decrease of 19.7 per- 
cent compared with the previous June. 
The first half of the year showed a de- 
crease of 3.8 percent compared with the 
first half of last year according to the 
Bureau of Business Research of the Uni- 
versity of Texas. 

Gasoline and oil revenues in Texas for 
June exceeded $5,600,000, setting new 
records; previous record collection of 
gasoline revenue was in August of last 
year; the previous high for oil was in 
March of last year. 

Production of electric power in Texas, 
as reported by the Bureau of Business Re- 
search, for May showed an increase of 
21.7 percent over May of last year and an 
increase of 7.8 percent over April of this 
year. Commercial consumption increased 
15.5 percent over May of last year; resi- 
dential consumption 24.4 percent; resi- 
dential consumption 16.2 percent; and 
miscellaneous consumption 27.4 percent. 


Retail Sales Off 


For the first time in many months 
year-to-year comparisons of Texas retail 
sales have failed to show a favorable 
trend, according to the University of 
Texas Bureau of Business Research. Re- 
ports from 106 representative establish- 
ments composed of department stores and 
specialty shops show June sales 14.9 per 
cent below those of the preceding month 
and no change from those of the cor- 
responding month last year. Sales for the 
year-to-date were 10.7 per cent above 
those of the like period last year. 
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Cool Nights 
and... DAYS 


of enjoyable Comfort 


Simply plug it in. Anywhere. Any time. 
Make a few simple adjustments. Turn a 
switch. And you have a miracle in action! 

Pacific CONDITIONAIRE brings genuine 
air-conditioning to your own home or office. 
Brings in new fresh air, cools it, filters, re- 
moves excess humidity. Then circulates it 
in a gentle tide throughout the room. With- 
out care or attention, it simply emanates 
comfortably cooled, pure and invigorating 
air for your home. 

Pacific CONDITIONAIRE is portable. No 
connections to plumbing or heating sys- 
tems. Moved anywhere in a moment. 

May we demonstrate? Visit our display 
rooms TODAY—or phone for full informa- 
tion — NOW. 


Southwestern Distributors, 
PACIFIC CONDITIONAIRE MFG. CORP. 
Phone 7-2520 DALLAS 2011 Main St. 
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HE first Pan American Games are 
not yet ended. The international 
Olympic sports spectacle inaugurated by 
Dallas’ Pan American Exposition, which 
drew more than 50,000 enthusiastic spec- 
tators for the track and field and soccer 
competition, will be continued in August 
with an international boxing tournament. 
And there is an excellent possibility 
that the Games will live on into the 
future when the final unit of the program 
is completed here. Two South American 
countries, Brazil and the Argentine, al- 
ready have expressed determination to be 
hosts to the second Pan American Games 
in 1938. 

Colorfully presented in the huge Cot- 
ton Bowl, and with stars of the Western 
Hemisphere competing in a spirited but 
sportsmanlike manner, the track and field 
and soccer events of the Games were an 
outstanding success. National and inter- 
national governmental and athletic offi- 
cials were high in praise of the objective 
accomplished—better and more friendly 
understanding of the nations of the West- 
ern Hemisphere through the field of 
sports. 

Of local interest was the fact that the 
outstanding performers of a dozen nations 
showed their skill in Dallas. One amazing 
world record was set, which probably will 
remain on the record books many years. 
It was chalked up by John Woodruff, 
lanky Pittsburgh Negro, in the 800 meters 
(half mile) race. He clipped two full sec- 
onds off the world record with a time of 
one minute, 47 and 8/10 seconds. 

Wire services sent thousands of words 
of copy to South American clients; so 
many in fact, that one correspondent de- 
clared that South American people prob- 
ably think Dallas is the capital of the 
United States. Also sending out stories on 
the Games was a group of New York 
newspapermen. The nation-wide and in- 
ternational publicity brought to Dallas 
through the Pan American Games will be 
of untold value, local civic leaders de- 
clare. 

Next on the exposition’s sports pro- 
gram is the national amateur wrestling 
tournament to be held August 6 and 7 at 
the amphitheater. National and Olympic 
champions are entered in the event. 

On Sunday, August 8, the Pan Ameri- 
can motorboat race regatta will be held 
at White Rock and the premier drivers 
of the nation will be here to show the 
Southwestern water fans thrills. 

On the nights of August 12, 13 and 
14, in the Cotton Bowl, the second unit 
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Roxing Tournament 
ON EXPOSITION CALENDAR 


AvGuwUST, 


of the Pan American Games will be spread 
before the sporting public. Arriving in 
the United States late this month are 16 
of South America’s best boxers. They 
come from the Argentine, Uruguay and 
Brazil. They will meet a squad of U. S. 
champions and several Central American 
leather-slingers. While the South Ameri- 
cans were outclassed by Uncle Sam’s track 
men, the invading boxers are due to give 
a much better account of themselves. 

Also on the sports calendar is the Pan 
American skeet tournament August 14 
and 15. Here also national aces will com- 
pete. 

With such national and international 
events, Dallas is well deserving of its title, 
“Sports center of the nation for 1937.” 





Farm Cash Income Up 
33 Per Cent 


ARMERS’ cash income in the South- 

west during the first five months of 
1937 showed a 33 per cent increase over 
the corresponding period of 1936, accord- 
ing to a July summary by Farm and 
Ranch. 

The Farm and Ranch forecast on 
Southwestern agricultural prosperity fol- 
lows, in part: 

In the Farm and Ranch Southwestern 
report published last April we gave the 
very modest estimate of the Agricultural 
Adjustment Administration of a 10 per 
cent increase in the cash farm income of 
the country in 1937 as compared with 
1936. That estimate in the Southwest for 
the first five months of the year has been 
exceeded by more than 300 per cent. Of- 
ficial figures on the farm cash income of 
the five states of the Southwest up to 
June 1 are as follows: 


State— Cash Income CashIncome % 
1936 1937 Increase 
Texas $116,196,000 $150,926,000 37 
Oklahoma _....._ 51,643,000 56,638,000 9.9 
Arkansas __. -. 22,851,000 41,924,000 83 
Louisiana __. 19,951,000 36,544,000 83 
New Mexico... 11,567,000 13,520,000 17 


The Southwest 222,212,000 299,552,000 33 

Rains throughout the Southwest, thus 
far this season, have been timely and very 
few areas have suffered. Every state in 
the Southwest has already practically 
made good the prediction that 1937 
would bring back the buying power of 
rural districst to levels higher than that 
obtained in 1929. 
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Hotel OKLAHOMA 


BILTMORE 


OKLAHOMA CITY 


Leads joj p rane 
of ADDITIONS 


to the growing list of 


Affiliated 


NATIONAL HOTELS 


ALABAMA 
THOMAS JEFFERSON...........- Birmingham 
LOUISIANA 
Iss aticeccccoavsmden New Orleans 
EUGPR Es SIGs bi dos dc daaees New Orleans 
MISSISSIPPI 
FRCS I se vac rcccitoxsnnssteccs Biloxi 
NEW MEXICO 
HOE, Ch Ori icccdeccncasucccasssstes Clovis 
OKLAHOMA 
OKLAHOMA BILTMORE 
Pea Piast ce de ccecccncsens 





TEXAS 
STEPHON Fc BUR rec ccceccvcnecacass 
GEE et ae ev nce ccticecnenenva 
HOTEL BROWNWOOD...... 
HOTEL SOUTHERN..... 
HOTEL LAGUNA....... 
HOTEL CLIFF TOWERS 
[ay 8... | neers 
j: 2390 Se > 7 rere 
PREP TEs ohn odiccindiecimaccien 
OTE BEE a cdc cesencenes 
HOTEL JERI LAPT Ti vce cencccus 
CORONADO COURTS. ...cccccccvss Galveston 
MIRAMAR COURT oo iccneccscscscd Galveston 
Nenauciwtakees os Galveston 
Prddecdeduncexe wun Lubbock 
Ra ewamaneded Marlin 
canine’ Ranger 
San Angelo 
San Antonio 
VIRGINIA 
HOTEL MOUNTAIN LAKE........... Mt. Lake 































































comPLeTE SIGN SERVICE 


Sho Cards » Commercial Decorating » Store 
Fronts » Displays » Silk Process » Truck 
Lettering » Gold Leaf » Bulletins » Pictorials 


NEON 
SCHELL SIGN STUDIOS 
Res. Phone 6-1162 


132 N. Marsalis 




















See The Advantages 
of Beaumont 


You owe it to yourself to look to 
the Port of Beaumont for facilities 
to serve your shipping require- 
ments. Write or telephone our 
Dallas office if it is more conveni- 
ent. Mr. Behannon is there to serve 
you. 


6-Way Transportation 
RAILWAYS SEAWAYS 
INLAND WATERWAYS 
HIGHWAYS AIRWAYS 
PIPE LINES 


THE 
PORT COMMISSION 


BEAUMONT, TEXAS 
R. T. Behannon, Southwestern Representative 
915 Cotton Exchange, Dallas, Texas 
2-7917 
O. L. Caywood, Port Director 
Beaumont, Texas 


























Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Erva 


y 
R. R. WILSON, Bldg. Mgr. Phone 2-9296 





























Headliners of the 


N international sports spectacle, the 
launching of the Texas Farm 
Chemurgic movement, and a transfer of 
officials in key positions in one of the 
country’s important news-gathering serv- 
ices, have furnished the occasions for 
“headliners” honors this month. 

Dr. Oswaldo Aranha, Brazilian ambas- 
sador to the United States, shares honors 
with Mrs. James A. Farley, wife of the 
postmaster general of the United States; 














Dallas to New Orleans... 


a going-away party 


with Carl B. Fritsche, director of the Na- 
tional Farm Chemurgic Council, Inc.; 
with Frank King, until recently chief of 
the London bureau of the Associated 
Press, and now chief of the Texas Bureau; 
and with Fred Dye, formerly chief of the 
AP’s Texas bureau, now transferred to 
New Orleans. 


Mrs. Farley, along with many other 
distinguished persons, came to Dallas for 
the inauguration of the Pan American 
Games, sports spectacle of the Pan Ameri- 
can Exposition. Shunning the spotlight of 
publicity, the wife of the New Deal’s 
field marshall was the guest of Mr. and 
Mrs. Preston Marshall (Mr. Marshall is 
director of sports and entertainment at 
the Pan American Exposition) . 


Dr. Aranha, one of Latin America’s 


Avcuwsr, 


1937 » 














Brazilian Ambassador and the wife of the New 
Deal's Field Marshal... 
they enjoyed the soccer games 


most gracious emissaries to the exposition 
in Dallas, readily made friends with the 
sports fans and was enthusiastic over the 
idea of a Pan American union in amateur 
athletics. He even put in Brazil’s bid to be 
host to the Pan American Games in 1938. 


Mr. Fritsche’s presence in Dallas as a 
member of the faculty of the fifth an- 
nual Southwestern Chamber of Commerce 
School encouraged the tentative formation 
of a Texas Farm Chemurgic Council, and 


gave impetus to interest in diversification 
of Texas’ agricultural system. 














From London to Dallas... 
he takes over a big AP job 
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During his Dallas visit, Mr. Fritsche 
commended the courage and initiative of 
Dallas and Texas bankers and industrial- 
ists in launching plans for the South’s 
first newsprint paper mill. The mill, uti- 
lizing East Texas pine, will be definitely 
located soon. 


As manager of the Texas bureau of the 
Associated Press for the past nine years, 
Fred Dye has made an unusual record in 
building up and extending the AP service 
in the Southwest. When announcement 
was made of his transfer to the New Or- 

















Chemurgy’s Evangel... 
comes to Dallas 


leans bureau last month, managing editors 
of the leading Texas newspapers gathered 
in Dallas to pay tribute to his work at a 
dinner in his honor. 


Frank King, Mr. Dye’s successor in the 
Texas bureau, has been director of the 
AP’s important London bureau for sev- 
eral years. A veteran journalist, he has lit- 
erally “covered the world” for AP. 















BREE-Z-AIRE COOLING COMPANY 


AIR-FLOW COOLING 
oo 
HEALTH AND COMFORT 


Make Your Home a Summer Resort 


703 Browder DALLAS 


Phone 2-3820 











MERCANTILE 
NATIONAL BANK 


AT DALLAS 





Statement of Condition, June 30, 1937 





OUR RESOURCES 


Cash and Exchange - - - - - $8,691,273.19 
U. S. Government Securities - - - 5,919,866.01 


Stock in Federal Reserve Bank - - - - - - 
Other Bonds and Securities - - - - - = = 
Loans and Discounts - - - - = = = = = 
Vaults, Furniture and Fixtures - - - - - - 
Other Real Estate - - - - - - = 
Charged Down Real Estate and Stock of 

Security Affliate - - - - - - = = = 


TOTAL - - - - - = = = = = 


OUR LIABILITIES 


Capital Stock—Preferred - - - - - - = = = 
Capital Stock—Common - - - - - - = = = 
Surplus and Undivided Profits - - - - - = - 
Reserve for Contingencies - - - - - - = = 
Reserve for Preferred Stock Dividends - - - - - 
Reserve for Interest and Taxes - - - - = = = 
DEPOSITS: 

Individual - - - - - = = $16,697,740.91 

Banks and Bankers - - - - - 8,049,403.15 

U. S. Government - - - - - 1,502,090.33 


Total Deposits - 


TOTAL - - - - = = = = «= = 


$14,611,139.20 
75,750.00 
1,142,875.32 
13,103,036.62 
150,409.31 
126,975.34 


1.00 





$29,210,168.79 


$ 900,000.00 
1,100,000.00 
910,491.11 
12,187.50 
11,250.00 
27,005.79 


26,249,234.39 





$29,210,168.79 


Member Federal Deposit Insurance Corporation 
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DALLAS HOME OF 
SULTAN TURKISH BATHS 
2203-5 Main Street 


One of the 

FINEST IN THE SOUTH 
Dallas’ newest and most modern 
bath house for men, women, and 
children. Our baths relieve any 
form of rheumatism or toxic 
poisoning. We guarantee to reduce 
weight. Separate department for 
men and women. 

SULTAN TURKISH BATHS 

MRS. M. B. MARSHALL 


2203-5 Main Street 7-3770 











CORDER'S VERI-BEST BREAD 
00°, WHOLE WHEAT 


PECAN LOAF 
You'll Like It 


RA //75 


CORDER’S 
BREAD 


| 


CORDER’S 
BAKERY 


3013-15 Colonial Avenue 
Phone 4-1054 





HIGH CLASS 


Letter Heads $5.85 Envelopes $5.85 
All Kinds of Commercial Forms . . Booklets 


Crockett Printing Co. 








517 N. Eravy 7-2479 
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Security Markets 


(Continued from Page 15) 


where buyers and sellers may meet on an 
equal footing. It is well-recognized that 
a highly organized market, with the force 
of buying and selling by a nation con- 
stantly reflected, cannot be manipulated 
so easily as an unorganized market. A 
combination of dealers in fountain pens, 
for example, might adjust their prices to 
suit themselves. Their market is less com- 
petitive, unorganized and does not per- 
mit of short selling. The only resistance 
is that of public refusal to buy. But the 
would-be manipulator on an exchange is 
forced by the rules of the Exchange to 
buy and sell in the open, against com- 
petitive bids and offers, and the prices of 
his transactions are reported all over the 
nation instantly. If these prices are at 
variance with inherent values, a chance 
for profit is given to speculators from 
coast to coast. No group of manipulators 
can long withstand this counter-pressure. 
It is unquestionably true that fairest 
prices are obtainable in a free and open 
market where competitive bidding pre- 
vails. Thus, the maintenance of such a 
market is the chief economic function of 
exchanges. 


Other Economic Functions 


Other economic functions include in- 
creased safety of dealings by protective 
rules prohibiting unfair practices, insist- 
ence upon proper members of high char- 
acter through a selective membership, 
barring of forged or fraudulent certifi- 
cates, the direction of capital from over- 
capitalized to under-capitalized industries 
and the promotion of security investment. 
Not the least important is to provide 
ready marketability for securities at 
easily-determined prices, thereby insuring 
superior collateral value. 

The increased availability of capital and 
its more intelligent direction into indus- 
try through stock exchanges deserves fur- 
ther mention. No individual or group of 
individuals likely to be assembled priv- 
ately could finance the great industries 
of today. Millions of investors and specu- 
lators throughout the nation, however, 
are willing to help in a small or large way 
in financing a project from which they 
hope to gain a profit. If the securities of 
the industry have no market, these in- 
vestors and speculators would be unwill- 
ing to make the venture. With a free and 
open market, however, wherein a price 
can be obtained at will, vast sums of 
money are assembled from thousands of 
people to finance growing industries. The 
most recent examples of the directional 
activity of the exchanges is found in the 
financing of the automobile industry since 
the year 1900, and in the last few years 
the airplane industry. The growth of these 
would have been slow indeed without tre- 
mendous public financing. So much for 
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the history and economic functions of ex- 
changes. We have touched the subject 
only briefly, however, and there is room 
for much study in many authoritative 
works. 


Investment, Speculation and Gambling 


Most of the inaccurate notions con- 
cerning the definitions of investment, 
speculation and gambling arise from the 
fact that each is a general term, and to 
some extent is used interchangeably. It is 
entirely possible for an investor to be- 
come an involuntary speculator or a 
speculator to become an involuntary in- 
vestor through a change of cirmustances 
arising after a commitment has been en- 
tered into. Due to the fact that a stock 
certificate represents a property interest, 





Making Progress By Serving 
A TEXAS COMPANY 
TO SERVE TEXANS 


After all, there’s added satisfaction 
and convenience in being close to the 
institution to which you have entrusted 
the protection of loved ones —and to 
which you look to safeguard your own 
future. 

The Fidelity Union Life Insurance 
Company was built for Texans by Tex- 
ans—with the idea of giving a closer, 
more personal service than was ob- 
tained from other sources. 

Faithful performance in this regard 
has caused thousands of Texans to refer 
with pride to “my policy in my com- 
pany—the Fidelity Union.” 

We would like to be your company, 
too 


Fidelity Union Life 


Insurance Company 
DALLAS, TEXAS 
EARL B. SMYTH L. C. BRADLEY 
President Vice President 
CARR P. COLLINS and 
Chairman of the Agency Director 
Board 








1937 » 








Mushrooms fresh daily from our own 
gardens. Served daily where the finest 
foods are prepared. Your food dealer 
will supply you. Get a can today. 

DALLAS MUSHROOM PACKING CO. 
5-3781 Dallas 
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Three picture magazines have 
made a terric hit with the public 
in the last eight months. 


It simply proves that peopule— 
just home folks, like you and me, 
like pictures. Pictures that can tell 
a story, pictures that explain all 
about things without a lot of 
words. 


Maybe you may have a story you 
would like to tell the “home folks” 
and show them just how your 
gadget works. See me! I have 
been drawing pictures like that 
for some time, and probably I can 


Call me... 
or come on up as 53 
HUGH CARGO 


Artist and Illustrator 


Top o’ the Allen Building 
DALLAS, TEXAS 

















Wholesale Merchants 
Building | 





The pivotal point of the 
Dallas Wholesale Market. 
Space available in small 
or large units at very 


moderate rentals. 





912 Commerce Street 


Phone 2-3725 Dallas, Texas 
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PROOF 


it is unlikely that either will become a 
gambler. 

Investment consists of placing capital 
into some form where from an income is 
expected; speculation occurs when any 
form of property is dealt in with the hope 
of gaining a difference between the buy- 
ing and selling price. Gambling is the 
staking of money or goods on a fortui- 
tous event. Each process differs from the 
other. A man who buys a stock for the 
dividends it pays is doing something quite 
different from the man who buys and 
sells the same stock to secure a profit be- 
tween the buying and selling prices. The 
third person, who does not buy or sell 
stocks but merely stakes $100 that they 
will rise or fall in price is still more 
clearly performing a vastly different act. 
A simple rule that will always determine 
whether a transaction is gambling is to 
ask this question: ‘Did the buyer receive 
title to property or evidence of indebted- 
ness?” If the answer is ‘‘Yes,” then the 
transaction cannot be gambling. All 
transactions on the recognized exchanges 
of this country, both security and com- 
modity, are actual and involve the trans- 
fer of title to the property or commodity 
specified. Hence, they cannot be gam- 
bling transactions in any sense whatever. 
They might be speculative, depending 
upon the intent of the purchaser or seller, 
or they might be investments, but never 
gambling. 


New York's Stock Exchange 


The New York Stock Exchange is so 
generally regarded as the dynamic center 
of the financial district known as “Wall 
Street” that, in everyday thought and 
speech, its bounds are apt to be extended 
until the part becomes confused with the 
whole, the center becomes the symbol 
and, finally, the synonym for all the 
varied interests which constitute ‘Wall 
Street.” 

The Stock Exchange is a voluntary as- 
sociation of 1,375 members, the majority 
of whom are partners in some 630 brok- 
erage and investment firms, which are 
known as “member firms.” Its constitu- 
tion, signed by each member, is a con- 
tract binding him and his firm to abide 
by the rules of the Exchange, whose aims, 
as stated by its constitution, are: “To 
furnish exchange rooms and other facil- 
ities for the convenient transaction of 
their business by its members; to main- 
tain high standards of commercial honor 
and integrity among its members, and to 
promote and inculcate just and equitable 
principles of trade and business.” If one 
partner of a firm holds membership in the 
Exchange then his is a member firm, and 
the member is as responsible for the acts 
of his partners as he is for his own. 

The Exchange is simply a market place. 
It does not, as is supposed by some, buy 
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Cool Comfort greets 
you when visiting the 
GREATER TEXAS 
AND PAN AMERICAN 


EXPOSITION 
s 


All Restaurants and 

Public Meeting Rooms 

Air-Conditioned, too! 
* 


Dine and Dance 
in the stunning new 
MURAL ROOM 


to the music of 


nationally-famous 


Orchestras 
oe) 
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DALLAS 

















TOM P. ELLIS 


DALLAS SMITH 


ELLIS, SMITH & CO. 


- 


General Insurance and Bonds 


a 


Phone 2-8428 


Suite 1316 Wood St. (Thomas Building) | 











































VOTE FOR ME 


I have never run for public office 
before. In fact, I'm not running for 
public office now. But when you 
drive in my auto supply store and 
trade with me you are giving me 
your vote of confidence . 
folks, I sure do appreciate it ... 
I’m not mad at anybody! 
—JOHNNIE DANIELS. 


HAWKINS 
TIRE & BATTERY CO. 


Jackson and Market Streets 


Telephone 2-1417 
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TELEPHONE 87-1172 


Chickasaw Lumber Co. 
“Goteverything” 


BETTER BUILDING MATERIALS 


AT LOWER PRICES 


W. H. SEARS, Sales Manager 


Dallas 


— 
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Speaking.. 

Most Life Underwriters know it 
takes a planned future to achieve suc- 
cess as a personal salesman or a Gen- 
eral Agent. About one in a thousand 
do something about it. 
Our Agency Department concen- 
trates on Planned Futures for General 


Agents. 


We cannot guarantee your future— 
only you can do that. We can give you 
a Success Plan that has never failed in 
the hands of any man who followed it 
with sincere personal effort. Address 
inquiries to O. R. McAtee, Director of 


Agencies. 


REPUBLIC NATIONAL 
LIFE INSURANCE 
COMPANY 


“Registered Policy Protection’’ 
THEO. P. BEASLEY 
President and General Manager 
Home Office — DALLAS, TEXAS 
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or sell securities, nor does it in any man- 
ner fix the prices of them. No part of 
the proceeds of a transaction, nor of the 
commission charged by a member, goes 
to the Exchange itself. Its members trade 
in securities on the floor of the Exchange, 
either as brokers for others, as is usually 
the case, or for their own account. In 
the latter transactions, however, members 
are governed by strictly enforced rules 
which insure the precedence of customers’ 
orders over their own. 

Listed and traded on the Stock Ex- 
change are approximately 1,236 different 
stock issues having a market value of 
nearly $55,000,000,000 (as of June 30, 
1937), and about 1,500 bond issues worth, 
in the aggregate, more than $47,000,000,- 
000. 

The unpretentious beginning of the 
New York Stock Exchange dates from 
May 17, 1792, when the 24 stockbrokers 
signed an agreement, still preserved in the 
archives of the Exchange, fixing mini- 
mum commission rates and certain other 
rules by which they agreed to abide. Their 
business boomed. Soon after the turn of 
the century the street brokers were able 
to add to their list the stocks of several 
fire and marine insurance companies, the 
obligations of states and municipalities 
and more government bonds, issued to 
finance the War of 1812. By 1817 the 
group acquired a roof, the title of the 
“New York Stock Exchange Board,” and 
drafted a constitution, one of the provi- 
sions of which—fundamental to the in- 
tegrity of any market—was that “any 
member or members making a fictitious 
sale or contract shall, upon conviction 
thereof, be expelled from the Board.” This 
prohibition has ever since been a part of 
the Constitution of the New York Stock 
Exchange. 


Self-Governing Body 


Control of the Exchange, its members 
and 2,350 employees is vested in a Gov- 
erning Committee, consisting of the 
President and Treasurer of the Exchange 
and forty Governors, who are elected by 
the members from their number, and 
eight Governing Members, the last named 
being individuals who are partners of 
member firms but who do not themselves 
hold seats on the Exchange. Also non- 
members are the eight distinguished and 
public-spirited citizens who serve as the 
Advisory Committee to the Governing 
Committee. A majority of this latter 
group is not connected with the banking 
or brokerage profession. These officers and 
governors receive no compensation other 
than modest fees for attendance at meet- 
ings. 

The details of government are en- 
trusted to some seventeen standing com- 
mittees, composed of members of the 
Governing Committee and of the Advis- 
ory Committee of non-members. A Com- 
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Kevis-Suggs Funeral Gome 
FUNERAL DIRECTORS - EMBALMERS 
1001 Second Avenue 


Telephone 4-2424 
Dallas, Texas 


BERT L. SUGG 


“Deserving of Your Consideration” 

















and Terminal Warehouse Co. 











(Established 1875) 


E. D. Balcom 


Gus K. Weatherred 


2nd Unit Santa Fe Building 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 


Agents for: 


H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 
Allied Van Lines, Inc. 
Phone 2-71 11 
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HEDGECOCK ARTIFICIAL LIMB 


AND 


1306 COMMERCE ST DALLAS, TEXAS 


BRACE CO. 


WRITE FOR CATALOG 
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mittee on Admissions passes upon the 
qualifications of each applicant for mem- 
bership in the Exchange; a Committee of 
Arrangements has general supervision 
over the Exchange premises; a Commit- 
tee on Business Conduct supervises the 
business methods of members; a Commit- 
tee on Stock List passes upon applications 
to admit securities to trading privileges. 

Like all American securities markets 
the New York Stock Exchange operates 
under the supervision of the Securities 
and Exchange Commission, created by act 
of Congress in 1934. This law, designed 
to increase the legal responsibilities of the 
Exchange and its members and to afford 
investors additional protection in the deal- 
ings, is receiving the loyal codperation of 
the management and membership of the 
Exchange. 


Portable Air-Conditioning 
Units Have Good Market 


Air-conditioning is receiving its great- 
est popular acceptance this summer, ac- 
cording to G. M. Weaver of the G. M. 
Weaver Co., 2011 Main Street. Mr. 
Weaver’s firm is exclusive Southwestern 
distributor for the Pacific Manufactur- 
ing Corporation’s “Conditionaire” units. 

“In homes, hotels, offices and business 
houses the installations of air-condition- 
ing units have reached staggering totals 
this summer,” Mr. Weaver said. 

“The Pacific Manufacturing Corpora- 
tion’s products are particularly in demand 
in the Southwest, because this firm has 
specialized in the building of portable air- 
conditioning units. The portable unit en- 
ables the man who rents his office or 
home to enjoy air-conditioned comfort. 
The Pacific Conditionaire unit is easily 
installed and easily removed. It is not 
necessary to be confident of permanent 
location before installation of a portable 
unit. 

“F. C. McClellan, president of the Pa- 
cific Manufacturing Corporation, decided 
five years ago that the big future in the 
air-conditioning busines slay in perfec- 
tion of portable equipment. He secured 
outstanding engineers—notably, Freder- 
ick C, Butler, head of the engineering de- 
partment—to perfect this equipment. It 
has proved unusually popular with hotels, 
as well as with homes and offices.” 

The Weaver Company’s service depart- 
ment is under direction of factory-trained 
mechanics, he said. The headquarters or- 
ganization for the Southwestern distribu- 
torship is maintained in Dallas. 

Pacific “‘Conditionaire” portable units 
come in four models, Mr. Weaver said. 
He explained that the window-sill model, 
unique among portable conditioning 
units, is especially well-liked for hotel 
rooms, homes and smaller offices. -The 
other three units made by the firm are 
console models for varying needs. 
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AS YOU 
SOW.... 


You cannot expect a bumper crop from 
indifferently prepared soil or from poor- 
ly selected seeds. 


The advertiser who desires results must 
plan his groundwork from the begin- ° 
ning. Carefully chosen illustrations, re- 
produced by skilled engravers, will as- 
sure you clean, clear impressions from 
the printer’s press. 


By selection of the Austin Engraving 
Company as your engraver, you are as- 
sured of perfection in your printing 
plates. 


AUSTIN ENGRAVING COMPANY 
WACO Box 342 TEXAS 



























WRIGHT TITUS CoO. 


AUTOMOBILE FINANCING .. LOANS . . INSURANCE 


“The Boss Is Always In!” 
2014 Bryan St., Dallas, Tex. 
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Thirsty? 3 
ile 
.. Have a constant supply of J 
COLD WATER at your 
fingertips THISSUMMER! [I 
] 
e 1 
. Install an Electric Water I 
Cooler... and BE SURE! ff 
; RE-BUILT 
oe for YOUR OFFICE 
. For facts call your electric j 4 
Old springs, filling and cover 
Rie on RAE. 1 replaced by new, and the cost 
i is very little, compared with 
1 that of new furniture. Let us sub- 
DALLAS POWER & mit estimates. 
LIGHT COMPANY | 


Fakes & Co. 
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Ice Cream PAlant 
EXPANDS FACILITIES 


x ice cream nut bar, originated in 
1927 by Tom Anagnos of Dallas, 
and patented in 1934 under the name of 
Pecan Krisp Bar, has been a major factor 
in the expansion of the Purity Ice Cream 


Company. 


Mr. Anagnos celebrated his firm’s 
growth, evidenced in completion of a new 
$125,000 plant, with an “open house” 
recently. More than 11,000 persons were 
the guests of the company during the 
single evening. The guests consumed more 
than 600 dozen Pecan Krisp bars and 200 
gallons of ice cream. 

The new Purity Ice Cream plant is re- 
garded as one of the finest and most mod- 
ern in the Southwest. It was designed and 
built exclusively for the manufacture of 
ice cream, and its patented nut bar has 
wide distribution in the Southwest. The 
new plant was designed and built so that 
virtually the entire process of making 
and handling ice cream is carried out by 
machinery, even to the moving of con- 
tainers on to the loading docks. The plant 
was built to care for a greatly expanded 
production of the firm’s products. 

Power for the machinery is supplied 
from the engine room in the 
front of the building, adjacent 
to the offices and lounge. Two 
compressors, each operated by 
a 20-horsepower electric mo- 


tor, provide refrigeration. Two 









centrifugal pumps, powered by 1'/- and 
2-horsepower motors, respectively, circu- 
late the cooling waters for the refriger- 
ating system. 

Modern electrically-driven equipment 
manufactures the ice cream with scien- 
tifically controlled uniformity. The proc- 
ess includes pasteurization, whence the 
milk is taken into the homogenizer. Then 
the milk is carried into a series of three 
300-gallon vats on a balcony at one side 
of the room, then downto the two 
freezers. One of the freezers has a ca- 
pacity of 80 quarts, the other 40. 

After the ice cream is removed from 
the freezers it is taken into the hardening 
room, where it remains until removed to 
the loading dock. The indoor delivery 
court of the factory accommodates 16 
trucks, with 12 being operated now, Mr. 
Anagnos said. 

Mr. Anagnos said that only the finest 
of ingredients are used in the products of 
his plant. 

“Our business in the Pecan Krisp bar 
has been built upon quality as well as 
originality,” he said. “I am proud of this 
demonstration that you can build volume 


business on a quality product.” 
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Three views of the new $125,000 
Purity Ice Cream Company plant 
are shown here. Above is the of- 
fice section of the plant building, 
by night. At the left is one of 
the freezing rooms and at the 
right is a scene in the power 
plant, where electrically-driven 
motors operate the machinery of 
the ice cream factory 


Subscriptions Asked for 
Big Bend Park 


A movement to raise $1,000,000 by 
public subscription for purchase of land 
for the Big Bend National Park has been 
launched by the Brewster County Cham- 
ber of Commerce, of which Dom Adams 
is president. Texas newspapers are co- 
operating in the movement and are ac- 
cepting the voluntary subscriptions. 

The Texas State Park Board shall have 
exclusive control of any and all funds 
raised, Mr. Adams stated. 

“Every cent donated shall be spent 
only for the purchase of land in the park 
area, this land to be deeded for the pres- 
ent to the Texas State Park Board and 
later to be deeded to the United States 
government for a Big Bend National 
Park,” he said. 

Virginians raised $1,000,000, in a 
similar movement, for the purchase of 
land to guarantee the Shenandoah Na- 
tional Park in that state, Mr. Adams 
pointed out. 

“Once the land (Big Bend National 
Park area) is deeded to the national gov- 
ernment, the National Parks Service will 
undertake to develop and maintain the 
park at its own expense,” Mr. Adams said. 
“This plan contemplated an annual ex- 
penditure of $250,000 for development 
only. The National Park Service has is- 
sued a circular indicating its belief that 
once the Big Bend National Park is un- 
der way, out-of-state tourists will spend 
in Texas a minimum of $3,600,000 an- 
nually.” 

Mexico contemplates establishment of 
a similar national park on the other side 
of the Rio Grande, the international 
boundary. 

Mr. Adams quoted from the statement 
of Conrad L. Wirth, assistant director of 
the National Park Service, that “‘it is ap- 
parent that the Big Bend National Park 
will be recognized as one of the outstand- 
ing geological laboratories and classrooms 
of the world. The establishment of the 
Big Bend National Park gives the Serv- 
ice its first opportunity to set up a boun- 
dary that will protect a logical and com- 
p'ete biological unit.” 
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Catalogue 


making your 


AMERICAN BEAUTY 


Covers—Wire-O Binding 


Ask us or your printer to assist you in 
sales literature more effective. 
American Beauty Cover Co. 
| 2000-8 aonaye St. 


7-5179 


Dallas 
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Wihon Deleélive 


WILSON BUILDING 


PHONE 7-6444 — DALLAS, TEXAS 








JNO. 


BLUE PRINTS 
ROTAPRINTS 


1912 N. St. Paul St., 


PHOTOCOPIES 
'SUPERSTATS 


Manufacturers of 


BLUE PRINT PAPER & CLOTH 


J. JOHNSON 


Phone 2-8067 Dallas 
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PRINTING 


Every Kind... 
Good Service... 


E. J. Storm Printing Co. 


1308 MARILLA » DALLAS « PHONE 2-4804 


Quality Work 











LAYOUT, 
SIGN, 


Tower 
DA 


MURRAY BROTHERS 


Commercial Artists 
LETTERING, PACKAGE DE- 
ILLUSTRATING, 
RETOUCHING. 


MECHANICAL 


Petroleum Building 
LLAS 











You 





Temple Lumber Co. 


“QUALITY Southern Pine LUMBER” 


Furnish the LOT 


and we furnish the HOME 
2508 SO. HARWOOD 


PHONE 4-5191 











If you want a home or business location 
in Dallas; farm or ranch in Texas—see 


or write us. 


JONES-CALVERT COMPANY 


First Nat. Bank Bldg. 
Phone 7-3086 


Realtors 
TWO OFFICES 
2324 W. Brooklyn St. 
Phone 9-1974 





Ss) 


Steaming. . 


Corner Ross and Pearl 


FIFTEEN MINUTE 
AUTO LAUNDRY 


Automobile Washing... 


. Gasoline 


7-3297 


Greasing .. Oil. 
Permanizing 
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New York Merchandise 
Company Opens Branch 


One of the important additions to the 
Southwest’s market in Dallas is the New 
York Merchandise Company, whose Dal- 
las branch was opened just before the be- 
ginning of the Fall market season. 

The firm makes the market more com- 
plete, giving the retail merchant many 
additional items of merchandise which he 
can buy in the one complete market. The 
company handles a great variety of novel- 
holiday goods, imported 
items and apparel. It is one of the largest 
field. The Dallas 
established after a careful 
survey to determine the key market of 
the Southwest and Middle West. Other 
branches are in New York and Canada, 
and on the Pacific Coast. 

Lou Selby is manager of the Dallas 
branch. The company occupies a three- 
story building 1110 Commerce Street, 
running through to Jackson Street. Three 
separate buildings were remodeled into 
one, at a cost of $50,000, to create ade- 
quate quarters for the company. A car- 
rara black glass exterior, trimmed in 
aluminum leaf, was installed on the 
building. A $250,000 merchandise stock 


ties, notions, 


organizations in its 
branch was 


_is carried in the Dallas house. 





Foods Day Designated 


September 19 has been designated as 
Food Industries day at the Pan American 
Exposition. Every branch of the food in- 
dustry in the Southwest is co-operating 
in plans to make this event one of the 
best attended on the Exposition Calen- 
dar. A minimum attendance goal of 100,- 
000 has been agreed upon. 
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NELSON & NELSON 


Certified Public Accountants 
Audits - 
Tel. 2-2074 


Tax Service - Systems 





Dallas, Texas 























Phone 3-4822 


Texas Sanitary Towel 
Supply Company 
Prompt and Efficient Towel Supply Service 
3305 San Jacinto Street Dallas, Texas 





























Automobile Banking Since 1911 


Frankfurt Finance Corp. 


439 North Harwood at Bryan 
Telephone 7-1126 


Vic Frankfurt 
Secy.-Treas. 


Ben Frankfurt 
President 








ESTABLISHED 1870 
For Factory, Industrial and Trackage 
Sites, Business Property, Acreage 
and Farms, call 


TERRY BROTHERS 
REAL ESTATE 
Owners and Agents 
Phone 2-7687 1649 Pacific Avenue 








Southwestern Blue Print Co. 


405 S. Akard St. 


PHONE 7-1425 Construction Bldg. 








NATIONAL 


Adjusting & Collecting Co. 
1001 BURT BUILDING 
James R. George, Attorney 


Phone 7-5835 Dallas, Texas 








Oldham & Sumner Lumber Co. 
'* Adjoining Centennial Grounds’’ 
Quality Materials 
Loans Arranged 


927 South Haskell Phone 8-5195 




















Typewriters 
Adding Machines 
Repairs and 
Supplies 


S. L. EWING CO. 


1606 Commies Street Dallas, Texas 











FOR A WELL-TRAINED 


STENOGRAPHER 


BOOKKEEPER 


PHONE 7-8514 
Metropolitan Business College 
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WILKINSON PRINTING COMPANY 


"Better Printing at a Lower Price’ 





We are eager to please and co-operate with local institutions to 
serve their needs for printing. Shortly, we will deliver the most 
complete, cross indexed, manufacturers’ directory ever published 
by the Dallas Chamber of Commerce. 


Phone 7-1622 DALLAS 1717 Wood Street 
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AIR CONDITIONED 
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Accessible and Convenient Central Downtown Location 


Surrounded by Ample Parking Facilities 
Space Available — Telephone 2-4566 


HOUSEMAN BUILDING 


CORNER NORTH AKARD AND FEDERAL STREETS 
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: '|' | a line of Store Fixtures designed and built 
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to sell more merchandise PROFITABLY. 
Our designing facilities are at your disposal 
. . « No obligation .. . Call us today... 
Phone 2-4144. 


ADLETA show case 


AND FIXTURE MFG. CO. 
1900 CEDAR SPRINGS DALLAS, TEXAS 
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Blackeyed Peas 


(Continued from Page 7) 


will show at least another 33 to 40 pet 
cent rise. 

Significance of Texas canning enter- 
prise to major industry is reflected in ex- 
penditure of more than $2,500,000 in 
plants in Texas within the last year by 
the two of the country’s dominant can 
manufacturing companies, and consider- 
ably expanded activity of the Thompson 
Can Company in Dallas. While the grow- 
ing use of cans in the oil industry was 
largely responsible for this movement, of- 
ficials of the companies say the great ex- 
pansion of canning of citrus fruits and 
juices in the Valley region and the growth 
of canning-consciousness throughout the 
state bulwarked their faith in Texas as 
the outstanding can “‘prospect” section 
of the country. 


Subsidiary Firm Established 


Aside from the benefits to farmers, 
commercial canning, when done on a 
year-around scale as at the Dallas plant, 
provides steady and profitable employ- 
ment. Between 300 and 400 are em- 
ployed at the Thrift plant. An industrial 
corallary of this activity is the establish- 
ment of a subsidiary company engaged 
in manufacturing, reconditioning and 
jobbing of commercial canning equipment 
and supplies. Started only last October, 
this company has supplied equipment for 
and supervised installation of new com- 
mercial canneries at Houston, Harlingen, 
Athens, Falfurrias, Brownsville, Que- 
mado, LaPaloma and Troup. 

Getting back to the black-eyes: The 
claim is made—and many consumers sub- 
stantiate it—that black-eyes “fresh” 
from the can under the new process are 
superior in flavor even to fresh hulled 
black-eyes bought over the counter. 

The reason is that it is less than 15 
minutes from the time the peas are 
dumped from farm-wagon into the 
thresher until they are sealed in the can. 
They have no chance, in that time, to 
even begin “oxidizing,” a distressing lit- 
tle trick that these legumes perform with 
less provocation than any other food 
known to man, and which they often 
start doing even in the few hours they 
may spend between hulling and the 
kitchen stove, when marketed fresh but 


hulled. 
Automatic Cleaning 


From the thresher, a huge, brush- 
beaten, revolving canvas drum, the peas 
go through an ingenious “‘clipper-cleaner” 
which sifts out the broken peas and dust, 
thence by elevator to a second floor, along 
an endless belt where girls sort and in- 
spect, picking out and breaking up the 
smaller, more tender whole pods which 
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are added to the can contents for supple- 
mental flavoring. 

Then they go through a long flume for 
thorough washing, thence to a blancher 
where a quick pre-cooking with live 
steam eliminates part of the starch, thence 
on another elevator into a huge hopper 
which automatically feeds them into the 
can-filling and can-closing machines, 
which are zipping along at the rate of 
150 to 170 cans per minute—and that 
goes on, in season, at least 20 hours every 
day. 


Tire Company Reports 
Good Sales 


The large, modern home of the Haw- 
kins Tire and Battery Company, located 
at Jackson and Market Streets, is shown 
below. This firm, entering its nine- 
teenth year at the same location, is owned 
and headed by Johnnie Daniels, who came 





to Dallas from Tyler where he operated 
a complete Firestone automotive setup 
and the Yellow Cab Co. Under the direc- 
tion of Mr. Daniels, the Hawkins Tire & 
Battery Company has gone forward at a 
rapid pace, with constant improvements 
in operating equipment and service to the 
public. 


The firm carries in stock practically 
everything that a car uses—Firestone 
tires, batteries, seat covers, auto radios, a 
full line of auto supplies, and has com- 
plete facilities for washing, lubrication, 
motor tune up and road service. It also 
carries a complete line of home radios, 
electric fans, garden hose, bicycles and 
numerous other home appliances. ‘The 
tire and battery business is keenly com- 
petitive,” Mr. Daniels said. ‘These days 
people want quick service. They want 
courteous, smiling service. They want fair 
prices and dependable merchandise. That’s 
what they get at Hawkins.” Mr. Daniels 
stated that in his opinion business condi- 
tions were much improved over last year, 
basing his opinion upon the fact that his 
business during the first five months of 
1937 showed a 55 per cent increase over 
the same five months of last year. The 
firm employs factory-trained men who 
are specialists in motor tune up, lubrica- 
tion and tire and battery service, and op- 
erate a fleet of new and modernly equip- 
ped trucks for fast road service. 
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Zanes Freight Agency Enjoys 
Rapid Growth 


The Zanes Freight Agency, which be- 
gan its operation in Dallas September, 
1928, has grown beyond expectations, ac- 
cording to Walter Zanes, president of the 
agency. 

The terminal, located in the very heart 
of the shipping district at 1500 South 
Preston, is readily accessible to the busi- 
ness houses, office buildings, rail and 
truck depots. The firm has recently leased 
the seven-story warehouse located at 3200 
Main Street. This building has a floor 
space of 66,000 square feet and is fire- 
proof. 

Zanes Freight Agency operates 70 
trucks and 13 trailers in Dallas and has 
120 employees, with an annual payroll 
of $150,000. The modern business of- 
fice, featuring air conditioning and glass 
brick is located on the terminal grounds. 
Approximately an acre of space it utilized 
at this South Preston location, where the 
shops are maintained and where cars from 
all railroads are loaded and unloaded. 





Retails Sales Off 


(Continued from Page 24) 
Additional information on business 
conditions and trends in the Gulf South- 
west area as well as the country as a 
whole can be obtained from the Dallas 
District Office of Bureau of Foreign and 
Domestic Commerce, United States De- 





partment of Commerce, with offices in 
the Chamber of Commerce Building. 





New Bath House for Dallas 

With a floor space of one hundred by 
one hundred feet at 2003-5 Main Street, 
the Sultan Turkish Bath House recently 
opened in Dallas with equipment to make 
it one of the most modern bath houses 
in the Southwest. Compartments for men, 
women and children are arranged where 
either tub, steam, or electric heat haths 
are available. Mrs. H. B. Marshall, owner 
and manager, reports patrons are coming 
in to Dallas from the surrounding terri- 
tory for special treatment. Experienced 
attendants and ample facilities are to be 
had for accommodating an average of 
over one hundred people daily. 





Cavalcade Now Free 

Cavalcade of the Americas, super-spec- 
tacle of the Pan American Exposition, 
has been made a free show as a gesture of 
appreciation for the splendid co-operation 
given by Latin American republics to the 
international fair. 

New, bigger and more spectacular than 
the 1936 Cavalcade of Texas, this year’s 
Cavalcade has been playing to immense 
crowds since the opening of the fair. By 
making it a free attraction, the Exposi- 
tion has achieved the distinction of offer- 
ing the greatest show of its kind without 
charge. The Cavalcade of Texas last year 
set a world’s record for attendance. 





Sure, we do 


COLORED 
PHOTOGRAPHY 


Color lines don't hinder us 
when there's a photographic 
story to be told. In black and 
white or in actual colors (see 
page 4) our photographs tell 
the story effectively. 


If you have a sales story to 
tell we'd like to help you— 
with good photography. Dial 
7-3043 and ask for Frank 
Parker or Hence Griffith. 


2007 Bryan 








PARKER-GRIFFITH 


COMMERCIAL, ILLUSTRATIVE PHOTOGRAPHY 


Phone 7-3043 
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Manufacturers and Distributors 
PURITY ICE CREAM CO. 
1200 S. AKARD DALLAS 7-5264 








BONDED AND INSURED 


Maple Ave. Transfer Co. 
5331 Maple Avenue 
Phone 5-0338 


12 approved trucks and 
vans to serve you. House- 


hold, oil field and livestock 


transportation. 

















Chairs for Rent 


FOLDING CHAIRS | 


Also Tables With Detachable | 
Legs for Conferences and 
Public Meetings 


Cannon Ball Towel | 
Supply Company | 


2011 Orange Phone 2-9083 | 
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THE A. P. CARY CO. 


OF TEXAS 
DALLAS » » 








HOUSTON 


Co-operating with 
The Medical, Dental and Nursing 
Professions in the protection of 
Public Health. 


Supplies and Equipment for Physicians, 
Surgeons, Dentists, Hospitals and Sick 
. Trusses and Abdominal 


Supports. 


Room. . 
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Fresh as an ocean sunrise, with gas-fired air-conditioning 
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Use Your Cheap Natural Gas for 


AIR-CONDITIONING 


Gas is the logical fuel for year-around air-conditioning 
because: (1) It is so cheap; and (2) it is the heat most 
accurately controlled. Ask our engineers what it will cost 
to install and operate one of these air-conditioning systems 
for your business or residence . . . telephone 7-9411, or stop 


in at the Gas Building. 


Real summer air-conditioning means much more than a 
mere chill in the air. It means CLEANING, DE-HU- 
MIDIFYING, COOLING, and CIRCULATING the air. 


Notice These Cool Spots at the 
PAN-AMERICAN and Downtown 


The Hostess House, Masonite-House, and Gas Industry Exhibit at the 
PAN AMERICAN run with gas air-conditioning. Also the Tower, 
Rialto and Capitol Theatres, the Gas Building (first floor), the Gas 
Office in Oak Cliff, and Sears, Roebuck and Company Retail Store. 






The DallaspggGas Company 
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SHIP QUICKLY AND SAFELY 
The Courteous Way 


Employees as a rule are mirrors who reflect the courtesies of their 
institutions. The management of a large business is not seen one- 
half so much as is his employee, hence it is the employee who carries 
on his part of the business under the supervision of the manage- 
ment. The desire of the management of the common carrier em- 
ployee is that they reflect favorably their superiors. Thus, they are 
taught the value of COURTESY. It is the desire of the lines listed 
below that their drivers be not only safe drivers, on the streets of 
Dallas and highways, but courteous as well. The conduct of these 
drivers, and the condition of the equipment handled on the streets 
and highways, indeed reflects the attitude of the organization’s 
policy. Common carrier employees are taught the value of cour- 
tesies, and to do a little more than promised, which usually costs no 
more, but after all is real service to the shipper who cares. 


Let Us All Be Courteous and Safe, and Save a Life 
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BINYON-O’KEEFE FIREPROOF STORAGE CO. 
2201 Laws, Phone 2-8757 
Five Times Daily Service to Fort Worth. Overnight Service 
to Wichita Falls. Fast Motor Freight to Tulsa and Inter- 
mediate Points. 


CENTRAL FREIGHT LINES, Inc. 
2411 Cottonwood, Phone 7-5161 
Daily Trucks both ways between Dallas, Fort Worth, Waco, 
Temple, Taylor, Austin, Houston, and San Antonio. 


EAST TEXAS MOTOR FREIGHT LINES 
422 North Walton, Phone 8-4161 
Daily Service to and from Dallas, Beaumont, Gladewater, 
Henderson, Houston, Kilgore, Tyler, Longview, Overton, 
Port Arthur, Shreveport, and Texarkana. 


GILLETTE MOTOR TRANSPORT, Inc. 

61712 Laws Street, Phone 2-7701 
Daily Service, Houston to Kansas City via Dallas, Dallas to 
Los Angeles via El Paso and Intermediate Points. 


H. & N. T. MOTOR FREIGHT LINES, Inc. 


Santa Fe Building, Phone 2-7111 
Fast Freight Service to Dallas, Fort Worth, Houston, Okla- 
homa City, Tulsa, and Intermediate Points. 


HIGHWAY MOTOR FREIGHT LINES 
2505 Pacific Avenue, Phone 3-4101 


Quick Service from Dallas to Oklah 
Akron, Ohio. 





City, Chicago and 


JOHNSON MOTOR FREIGHT 
1800 Cockrell Street, Phone 7-8215 
Daily Service—Fort Worth, Abilene, San Angelo, Brown- 
wood, Coleman, Ardmore, Oklahoma City, Tulsa, Sherman, 
Denison, Chickasha, Enid. 


OZARK MOTOR LINES 
600 Eagle Ford Road, Phone 7-8007 
Direct Service Interstate—Little Rock, Benton, Malvern, 
Arkadelphia, Gurdon, Prescott, Hope, Fulton, Texarkana, 
New Boston, Clarksville, Paris, Cooper, Commerce, Green- 
ville, Royse City, Garland, Dallas, Grapevine, Fort Worth. 


SOUTHWESTERN TRANSPORTATION COMPANY 
912 Young Street, Phone 2-6855 
Freight to Shreveport, La.; Texarkana, Tyler, Lufkin, Cam- 
den, Pine Bluff, Waco, Little Rock, Ark.; Memphis, Tenn., 
— Gladewater, Mt. Pleasant and Corsicana, 
‘exas. 


SPROLES MOTOR FREIGHT LINES, Inc. 
969 Terminal, Phone 2-2285 
Next Morning Delivery to Fort Worth, Bowie, Decatur, 
ese Vernon, Wichita Falls, Graham, Waco, and 
ouston. 


TRINITY MOTOR FREIGHT LINES 
3201 Worth Street, Phone 8-8151 
Double Daily Service between Dallas and Fort Worth. 
Overnight service to All Other Points. Dallas, Fort Worth, 
Ennis, Corsicana, Mexia. 
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Try a Ford Truck 
on your job! 


A Ford truck at work is its own 
best salesman. So your Ford 
Dealer will gladly lend you one 
to try on your regular work— 
60 h.p. or 85 h.p. to suit your 
requirements. There’s no obli- 
gation. Simply watch it work— 
see how your drivers like it 
—check the costs and perform- 
ance—and be your own judge! 
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STAKE TRUCK ON 13114’ WHEELBASE 


Load space 106” long, 82” wide, 42” high. 
All stake sections removable. Center section 
on each side hinged to open for side loading. 
It does a big day’s work—on very small pay! 


Don’t buy any truck= 


until you’ve 


American business is discovering that 
Ford V-8 Trucks are in a class all by 
themselves among today’s hauling 
units. They will haul more—haul 
quicker—haul for less. Furthermore, 
Ford extra power is matched by extra 
strength and extra ruggedness through- 


tried a Ford 


out. And upkeep and repairs are kept 
to a minimum by the Ford Factory 
parts exchange plan. 

No matter what your requirements 
—try a Ford on your job before you 
pick any new trucking equipment. 


SEE YOUR FORD DEALER TODAY 


FORD V8 TRUCKS 


AND COMMERCIAL CARS 





‘PORTABLE SUMMER 


Air Conditioner 
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10 BIG FEATURES 


x Cools, debumidifies, cleans gently circulates air without draft 

*« No pipe connections—no alterations—uses small space near window 
*« You plug it in your light socket just like a radio 

x Completely automatic, you just switch it on and off as needed 

*« Ventilates positively, regardless of outside weather conditions 

*« Economical—"Carrier Economizer’ cuts down current consumption 


*« A season abead—approved for performance last winter in the steam- 
ing tropics of South America 

x Even greatly reduces pollen 

*« Like a piece of styled furniture—handsome as a fine radio console 

* Quiet—all moving parts spring mounted—insulated against sound 


S pectal filters in the new Carrier Port- 
able Summer Air Conditioner keep out 
most of the pollen, and germicidal features 


CARRIER AIR CONDITIONING INSTALLATIONS IN DALLAS 


AMERICAN TRANSFER 
AND STORAGE CO. 

ANGELO’S BEAUTY 
SALON 

B & B CAFE 

BAKER SHOE CO. 


PIONEER INSURANCE CO. 
CARY, DR. E. H 


OPERATING ROOM, 
Medical Arts Building 
CRAWFORD BEAUTY 
SHOP 
DALLAS GAS COMPANY 
Oak Cliff 
DALLAS POWER & LIGHT 
COMPANY 
Offices and Commercial 
paces 
DREYFUSS & SON 
FEDERAL RESERVE BANK 
FENNER & BEANE 
FLORSHEIM SHOE CO. 
FORD PLANT OFFICES 
FRANKLIN’S DRESS SHOP 
GOLDEN PHEASANT 
RESTAURANT 
GRAY’S JEWELRY CO. 


LA MOD 

LORCH MANUFACTUR- 
ING CO. 

McAN, TOM, SHOE CO. 

MITCHELL’S COFFEE 


CLOSE-UP of 
section of one 
of 2 filters that 
removes most 
pollen, dust and 
dirt. 


reduce bacteria. Result—quick relief for most suf- 


ferers from ragweed hay fever and rose cold, in 
bedrooms or offices conditioned by this Carrier 
Unit. Pollen asthma victims also usually relieved. 
Plugs in like a floor lamp—no water or drain 


MYRON’S SHOE STORE 
OAK FARMS DAIRY 
PALACE THEATRE 
PARAMOUNT PICTURES 
CORPORATION 
PAUL’S SHOE STORE 
R & R THEATRES OFFICE 
RKO DISTRIBUTING CO. 
SAFEWAY STORES,INC., 
OFFICES 


SAMMY’S PLACE 
SHAW’S JEWELRY CO. 
SINGER SEWING 
MACHINE CoO. 
SKILLERN OFFICES 
SKILLERN NO. 9 
SKILLERN NO. 17 
SKILLERN NO. 14 
SKILLERN NO. 5 
SKILLERN NO. 16 
STANDARD OIL CO. OF 
TEXAS 


E 
STANARD TILTON 
MILLING CO. 
TITCHE-GOETTINGER 


COMPANY 
TOWER PETROLEUM 
BUILDING 
17th and 18th Floors 
TRADERS & GENERAL 
INSURANCE CO. 
UNIVERSAL FILM CO. 
UPJOHN COMPANY 


VICTORY-WILSON 
VOLK’S 


WALGREEN DRUG STORE 
Elm and Ervay, Elm 
and Akard 
WEBB WAFFLE HOUSE 
ZESMER’S SLIPPER SHOP 
MEDICAL ARTS BLDG. 
(Under Construction) 


CENTENNIAL JOBS 
PAN AMERICAN 
HOSTESS HOUSE 
DALLAS MUSEUM OF 
FINE ARTS 
LONE STAR GAS 
EXHIBIT 
MAGNOLIA LOUNGE 
MISSOURI PACIFIC 
EXHIBIT 
ROAD TO RIO 
TEXAS COMPANY 
EXHIBIT BLDG. 
RESIDENCES 
CARR, W. D. 
CONSTANTIN, E., JR. 
DUGGER, J. B. 
GRIFFITH, R. E. 
HAMON, JAKE 
HARRIS, W. G. 
MAYER, ROBERT 
McNENY, MRS. FLETCHER 
DR. E. H. CARY 


connections. Circulates clean, cool, dehumidified 
air quietly. Eliminates outside noises. At a price 
you can afford. Let us demonstrate in your home 
or office. No obligation. 


CARRIER-BOCK CORPORATION 


2022 Bryan Street 


DALLAS 


2-7741 








